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1. CONTENT OF KRKA | 1. COJEPKAHHE KOJIEKCA
MOLDOVA CODE OF AEATEJBHOCTH
PROMOTION MNPEJCTABHTEJILCTBA
KPKA 110 NPOABHXEHHIO
MPOAYKINHA
1.1. Beegenne
1 1. Itdidit Hannwii  Koodexe  deamensnocmu  KPKA  no
Ao AT T npodeudcerwo  mpodykyun (B AanbHeiwem:

wKonexe pestensHoctH KPKA no npoaexxenuio

NPOIYKLHHY

HIH wKodewxcn) onpenenser

NeATe1LHOCTE, KACAIOLYIOCH BCEX MEPOTIPHATHH N0
NPOJBHAEHHIO NPENapaTos W MCPONPHATHH, He
HMEIOLIMX PEKIAMHOTO XApakTepa, MPOBOAHMBIX
npeacrasurenscrsom KPKA s Monnose (Kpka,

A4,

Hoso Mecto, ee npencTaBHTENILCTRO B




regulations, and with the current European,
international and national codes on promotion and
marketing of medicinal products adopted by
professional associations. The provisions of this
Code will be interpreted and implemented in
accordance with all applicable rules.

The Code determines requirements regarding Krka's
marketing activities with the focus particularly on

prescription-only medicinal  products  and
interactions with the healthcare community
(including but not limited to healthcare

professionals, healthcare organisations, patients, and
patient organisations). The Code 's requirements also
apply to marketing of other products where
appropriate. Krka may also adopt more specific and
detailed internal rules relating to issues defined in the
Code.

By adopting this Code, Krka demonstrates its
commitment to ethical standards in its marketing
activities and its commitment to the List of Guiding
Principles Promoting Good Governance in the
Pharmaceutical Sector, to integrity, respect,
responsiveness, accountability, collaboration, and
transparency,

The Code applies to and provides guidance for Krka
employees when they promote products, or give
information about products.

The principles set forth in the Code are mandatory
and shall be implemented by Krka representative
office in Moldova

1.2, Definitions
Frequently used terms refer to the following:
Krka refers to KRKA, tovarna zdravil, d. d., Novo
mesto, its representative offices, and all its wholly
owned subsidiaries.
Krka's representative refers to Krka's medical
representative, key account representative and any
other Krka employee promoting products to
healthcare professionals, healthcare organisations or
patient organisations.

Mongoee, (n pansHedmem: « KPEA») B
NpoOABHKEHHH crROeH NPOIYKIWH.
lpeacragurensereo KPKA  nomkHbl NpoBOIHTE
CBOMO MapKETHHTOBYIO JEATENLHOCTE B
COOTEETCTEHM C HAUHOHANBHBIMH 34KOHAMH M
NOCTAHOBAEHHAMH, @ TAKKE B COOTBETCTBHM ©
nNeHcTRYIOLMMHE EBPOTICHCKHMH,
MEKIYHAPOIHEIMH H HAUHOHATEHEIMH NpaBHIaMH
No NPOJABHAECHHIO) M MAPKETHHIY JIEKAPCTBCHHBIX
npenapartoB, MNPHHATEIMH - NpofecCHOHANBHEIMH
obbenuHenuamu. [lonowenus pannoro Kodexca
OyAYT TONKOBATECH H IPHMEHATLCH B COOTBETCTBHH
CO BCEMH ABHCTBYIOLMMH NPABNIAMH.

Kodere yeranapnusaer TpefoBaHHA B OTHOUIEHHH
MmapkeTHHroBOH aeatensHocTH KPKA © ocobmim

thokycoM  Ha  peUenTYpHBIX  JICKAPCTREHHBIX
npenapatax, a TaKKe Ha B3AHMONEHCTBHH C
YYACTHHKAMH CHCTEMBI 3APABOOXPAHCHHA
(Binouas, ©Ge3z  OrpaHMYEHHA  CTICUHATIHCTOR

3/IpaBOOXPaHEHMA, OPraHH3aLNK 3APABOOXPAHEHHS,
NAlHEHTOR M TALMEHTCKHE  OPraHM3aL{M).
Tpebopanua Kodexca Takke NPUMEHSIOTCH K
MAPKETHHIY NPYTHX NPOAYKTOR, € 3T0 YMECTHO.
KPKA moskeT Takie NpuHATE Dojlee KOHKPETHbIE W
noapobHele BHYTPEHHHE [paBuia, Kacamolluecs
RONPOCOR, ONpeaeneHHsx B Kodexce. _
[puuse nacroawmii Kogexe KPKA nemonctpupyer

CBOK0 MPHBEKEHHOCTL ITHYECKHM CTAHIApTaM
MapKeTHHIa H CBOKO MPHBEPAEHHOCTh
PYKOBOIALMM  NPHHLMOAM,  TIPOABHIAIIHM
HAANeKallee KOPNOpaTMBHOE  YNpaejieHHe B
(hapMaLIEBTHYECKOM ~ CEKTOpe:  UEeNOCTHOCTh,
VBAMEHHE, OT3LIBYHBOCTD, NOJOTHETHOCT,

COTPYAHHYMECTRO H NPO3PAYHOCTE.
Kodexc MCcnone3yeTcA M CHOY:KHT PYKOBOJICTEBOM

corpyanukam  KPKA  npw  npoagukeHu#
NpenapaTros MK MpeiocTaBieHHH HHopMalmu o
NPOAYKIHH.

[Npaguna, wnanoxeHHeie B Kojekce, ABAfIOTCH
o0A3aTENLHBIMM W A0WKHBL  OBITE  BHEJPEHbI
npeacrasuTenscTee KPKA s Monsoge,

1.2. Onpenenenun
YHacto Henonb3iveMmele TEPMHHL
KPKA - 1o «KRKA, tovarna zdravil, d. d., Novo
meston (AO «KPKA, dapmauesrnueckui 3asof,
.. Hoeo mecton), ee 3aBHcumble oDulecTsa M

1peaCTaBHTE/ILCTBA;
Mpeacrasureas KPKA — 9710 MEAHUHHCKMH,
npencrasutens no  pabore ¢ anTekamu,
npeacrasutesns no  pabore ¢ KIIOYEBBIMH

knmentamd W mioboil apyroi corpyanuk KPKA,
npoasuraiommi npoaykumo KRKA cneunanicram
31PABOOXPAHEHH, OPraHu3alHamM




The Code refers to Krka's Code of Promotion.

Product refers to medicinal products.

Applicable rules refer to national laws and
regulations, industry codes and guidelines relating to
the promotion of medicinal products (e.g. Directive
2001/83/EC on the Community code relating to
medicinal products for human use, Code of Conduct
of Medicines for Europe, etc.) and Krka's internal
rules (e.g. the Krka's Code of Conduct, Rules on
Fraud FPrevention, Detection and Investigation,
etc.). If national laws impose more stringent
requirements, Krka must comply with those.

Healthcare Community refers o healthcare
professionals, healthcare organisations, patients and
patient organisations. The term also includes any
other person or organisation that is involved in the
regulation, approval, control or supply of medicines,
or that communicates about medicines in a
professional capacity (e.g. a medical journalist, but
excluding company representatives) to healthcare
professionals, healthcare organisations or patient
organisations.

Healtheare professional (HCP) refers to a natural
person who is a doctor, a member of medical, dental,
pharmacy, or nursing professions, or any other
person who may prescribe, dispense, purchase,
supply, recommend, or administer a medicinal
product. The definition ‘healthcare professional®
refers to: (i) an official or employee of a
governmental agency or another organisation that
may prescribe, dispense, purchase or administer
medicinal products, (ii) an employee of a
pharmaceutical company whose primary occupation
is that of a practicing healthcare professional. The
definition of a healthcare professional does not refer
to an employee of a pharmaceutical company, a
wholesaler, or a distributor of medicinal products.

3/1paBoOXpaHeHHA HIIH NALHEHTCKHM
OpraHu3atiHam,
Kodere O3HAYAET Kooewc deameasHochii

KRKAKPKA no npodauxcenito npodyriju,
IIpenapar 03HAYAET NEKAPCTBEHHBIE NPENaparsl;
HPHMEIIIIHME npasaaa 03Ha4aioT HAUHOHATEHBIC
3AKOHBL H MOCTAHOBIEHHA, OTPACICERIC KOIJCKCLI H

PYKOBOICTBA, OTHOCAUIMECS K  NPOJABHKEHHIO
neKkapcTBeHHbIx  npenapato  (T.e. Jupexmusa
2001/83/EC o rodexce  Coofiyecmsa o

AERAPCMGENHLIY  HPERapamax s .ME&HHHHCKD.?G

npumenenus, Code of Conduct of Medicine for
Europe (Kopexkc Accoumaumun «JlekapeTeennbie
cpencrea uia Esponei», W T. 1)) M BHYTPEHHHE
npasuna KRKAKPKA (1.e. «Kodexe nosedenus
KRKAKPKA»,  wllpasuna  npedynpedsicdenus,
SHAGTCHUA U PACCIE008ANUA MOWENHUNECMBAY, H
T.0.). Ecnu HauuoHansHbe 33KOHLL NPEIBARISIOT
Gonee ecrkue Tpebopanns, komnanus KPKA
obazyerca ux cobmoaaTs.

¥YHacTHHKH CHCTEMBI 3APABOOXPAHCHHN — 3TO

CMEUHANNUCTE  3/IPABOOXPAHEHHA,  OPraHH3allHH
IAPABOOXPAHEHHA, MALUHEHTB H  ALHEHTCKHE
OpraHuzalMi. JTOT TEPMHH TaK#Ke BKIOYACT

moboe Apyroe NMUO MAM OPraHH3aLMHIO, KOTOphIE
VYACTBYIOT B  PEry/IHpPOBAHHH, YTBEPHICHHH,
KOHTPOJE  HIM  [OCTABKE  [IEKAPCTBEHHBIX
NpenapaToB WK KOTOpble nepeaaoT Huopmaimo

0  JIEKapCTBEHHEIX  Mpenaparax B CcBoeH
npofeccHOHANBHOH  AeATeNbHOCTH  (HanpuMep,
MEJMIIHHCKHH  JKYPHAIMCT,  HO  MCKII0Yas
MPEACTABMTENEH  KOMMAHMM)  CACUHANIHCTAM
FpaBoOXpaHEeHHA, OpraHH3alHam
3ApaBooxpaHeHHA HITH MALHEHTCKHM
OpraHu3aLHam.

Coeunanuner  3apasooxpanenna (C3) - aro

(pH3MYECKDE JIMIO, KOTOpOE ABINAETCA BPAuOM,
OPYTHM MeIHUHHCKHM paboTHHKOM, paboTHHKOM
CTOMATOAOrMYeckoi,  (apMaleBTHYECKOH WM
cecTpHHCKOH cdep, wan moboe japyroe JHID,
KOTOpPOE MMEET MpaBo HalHAYATh, OTMYCKaTh,
MOKYNaTb, MNOCTABIATE, PEKOMEHA0BATH  WIIH
NPHMEHATE NleKapCTREHHBIH npenapar.
OnpeneneHne «CNEUHANHCT  3IPABOOXPAHEHHAN
O3HauaeT; (i) MOMAKHOCTHOE THLD WM COTPYIHHKA
roCYAapCTEEHHOTO oprada HITH apyroii
OpPraHy3anmH, KOTOpbIE MOTYT HAZHAYATD,
OTMYCKATh, NOKYNATh HJIH NPHMEHATE
NekapcTBeHHble  mpenaparsl (i)  coTpyaHuKa
thapManeBTHYECKOH KOMITAHHH, OCHOBHAaA
NEATENEHOCTE  KOTOPOro  ABMAETCA  MPaKTHKA
cneumanucta  3apapooxpanenns.  Onpenenenue
«CTIEUMATHCT  3APABOOXPAHEHHA» HE O3HAYaeT
COTPYAHMKA  (JAPMALIEBTHYECKOH  KOMIAHHH,




Healthcare organisation (HCO) refers to an entity
(i) that is a healthcare. medical or scientific
association or organisation (irrespective of the legal
and organisational form), e.g. a hospital, clinic,
foundation, university, or other teaching institution
or learned society or (ii) through which one or more
healthcare professionals provide healthcare services.
The definition of a healthcare organisation does not
include a wholesaler, distributor, and similar
commercial intermediary.

Patient organisation refers to a not-for-profit
organisation that is patient-focused and mainly
composed of patients and/or caregivers that
represent and/or support the needs of patients and/or
caregivers.

Promotion/Promotional refers to marketing of
medicinal products that includes any form of door-
to-door information, canvassing activity, or
inducement designed to promote the prescription,
supply, recommendation, sale, or consumption of

medicinal products, in particular:

{a) Advertising of medicinal products to
healthcare professionals,

(b) Calls of Krka's representatives on
healthcare professionals,

(c) Supply of samples,

(d) Organisation of professional and
promotional  meetings  attended by
healthcare professionals,

(e) Support and/or sponsorship of scientific
congresses and other professional
meetings for healthcare professionals,

(f) Support of healthcare professional

attendance at scientific congresses and
other professional meetings.

Promotional material refers to any material in a
hard copy (brochure, leaflet, mailing, etc.) or
electronic form (presentation, video, e-brochure, e-
mailing, etc.) intended for the promotion of a
product(s). The promotional material may include
information about the product, its therapeutic use,
information about clinical experiences with the
product, and comparisons with other treatment

ONTOROH  OpraHM3anMe MM
JIEKAPCTBEHHLIX NPenapaTos,

Oprannzanus  3apasooxpanenns (03) — oo
WpHAHYECKoE  NWUo, (i) KOoTopoe  ABARETCAH
MEAULHHCKHM  HJIH HAYYHBIM  YHPEKIEHHEM
(HE3aBHCHMO OT IOPHAMYECKOH H OPTAHH3IALHOHHOH
CTPYKTYPRI), HANpUMep, DonbHHua, KnuHuka, dona,
YHHEEPCHTET MK apyroe y4eDHOE 3aBeleHHe HITH
HayuHoe obulecteo uam (ii) Yepel KOTOpoe OAMH
MM HECKOMIBKD CNEUMANIMCTOR 3ApaBOOXpAHEHHA
OKAIBIBAKOT MEIHUMHCKHE yenyrd. Oupenenenude
WOPraHH3IALHA 3APpABOOXPAHCHHAY HE BEMKOYACT

JHCTpHObIOTOpA

ONTORYK)  OPraHH3auuio, AMcTpHBeOTOpa  WIH
Moao6HOT0 KOMMEPHYECKOTD NOCPEIHHKA.

MaunenTekas OprasuiauHs o3Havaer
HEKOMMEPYECKYIO OpraHu3alMio,
OPHEHTHPORAHHYIO HA TMALHEHTOR H B OCHOBHOM
COCTOALLYK) W3  OAUMeHTOBR  WHIK - JHL,
OCYILECTRIAOIIMX  ¥XO04 33 HHMH, KOTOpBIE

NPEACTABIAIOT W/HAH NOLIEPKHBAIOT NOTPeOHOCTH
NAUHEHTOR H/HnH JIHL, OCYLUECTBIAAKMIME YXOO 34
HHMH.

Mpoasuxenne/periama  03HAYACT  MAPKETHHI
NEKapPCTBEHHbIX NPENAPATOB, BKAOYAIOULHA T0Gy10
GopMy mnpAMOro mnpenocTaBieHHA HH(OpPMaIHH
MEQHLHHCKHMH NPEICTABHTCNAMH, MNPOBEAEHHE
OMnpocoB HacCeJleHHA HITH HUE}"H(,E[BHHB K
HA3HAYEHHIO, NMOCTABKE, PEKOMEHIALIMH, MPOJAKE
HaH noTpeQNeHHio PelenTypHBIX NpenapaTos, a
HMEHHO!

(a) pexnama neKapcTEEHHBIX MpENaparos

ANA CNeUMAanHCTOR 3APAaB0OXPaHeHHA,

(6) eusurm  npencraeureneid KPKA k

cNeuHanHeTam 3apagooxpaHeHHA,

(r) npeaocTarnenue 0OpasLoB,

(r) opraHuzauMs npodecCHOHANBHBIX |

PEKIAMHBIX MEPONPHATHI C  y4acTHEM

CNEUMANHCTOR 3APAB0OXPAHEHHA,

(1) npepocTamieHHe TNOMIEPHKH  H/HIH

CMNOHCOPCTBO  HAYYHBIX  KOHTPECCOB M

APYTHX MPOfeCCHOHANEHEIX MEPONPUATHI

c YHACTHEM CHELHANNCTOB

3PABOOXPAHEHHA,

(e) noanepikka YHACTHA CRELMANHCTOR

3pAaRCOXPAHEHHA B HAYYHBIX KOHIpECCax H

B JAPYTHX npodeccHoHANBHBIX

MEPOMPHATHAX.
Pexnamubiii matepuan — moboil marepwan B
neyarHoi (opme (GpoLopa, JIHCTOBKA, PACCHUIKA H
T..) HAH anexTpoHHod Qopme (npesenTaums,
Buaeo, e-Gpowniopa, e-pacchlika W T.JL),
npeaHasHauyeHHbli 118 NPOABHKEHHA NPOAYKLHH.
Peknamupii  marepHan  MOMET  BKIIOMATH
HHGOPMALMIO O Npenapare, ero TepaneBTHYECKOM




options. It may also include information about the
price and reimbursement of the product.

1.3. General principles
1.3.1. The basis of interaction
healthcare professionals

In accordance with Krka’s mission *Living a healthy
life’, Krka's relationship with  healthcare
professionals is intended to benefit patients, to
advance the practice of medicine and promote
dissemination of medical knowledge and experience.
Interactions are focused on promoting to and
informing healthcare professionals about therapeutic
areas, products, features, indications providing
scientific and educational information. Krka
provides healthcare professionals with the latest up-
to-date scientific medical and pharmaceutical
knowledge and with up-to-date objective
information on products and treatment options and
supports any such efforts and activities of healthcare
society thus giving healthcare professionals an
adequate basis for confident decisions about the best
treatment options that are in favour of and to the
benefit of the patients.
Nothing may be offered or provided in a manner or
under condition that would inappropriately influence
a healthcare professional’s independent decisions.
No financial benefit or benefit-in-kind may be
offered or provided (even if asked for) to a healthcare
professional in  exchange for prescribing,
recommending,  purchasing,  supplying or
administering products, or for a commitment to
continue to do so.
KRKA respects the independence of healthcare
professionals and does not interfere with the
relationship and trust that exists between patients and
their healthcare professionals.

with

1.3.2.  Appropriate use
Promotion should encourage an appropriate use of
products by presenting them objectively, without
exaggerating their properties, and in accordance with
the approved national Summary of Product
Characteristics (SmPC). In order to achieve this,
Krka's representatives only use approved up-to-date

NMpHMEHEHHH H €MD KITHHHYECKOM OIBITE, 3 TAKWHE
CPABHEHHA C JApPYrUMH  crnocobaMu  JIe4eHHs.
MarepHan TakKe MOKET BRAIOYATH HHPOPMALIHIO O
LICHE H BO3MCLUCHMH Npenapara.

1.3. Ob6mue npHHIHNLI
1.3. 1. Ocnosrbsie npuniunst e3aumModeicmenus
KRKAco cnequanucmamu
3dpasooxpanenun
B coorsercremn ¢ muccued KPKA — «Bo wuma
3nopoeoro obpasa mu3nny B3aumoeicTene KPKA
CO ClNELMAITHCTAMH 3/IPABOOXPaHEHHA A0IKHO ObITh
HATPABNEHD Ha MNPHHCCCHHE MONIB3EL MALNHEHTAM,
COBEpIIEHCTBOBAHHE MEAHUWHCKOH NpakTHKH |
CTHMYJIHPOBAHHE PACTIPOCTPAHEHHS MEIHLMHCKMX
JHAHHH H onwiTa. BMHMD,H,EEETBHE HANpapneHo Ha
NPOAEHACHAS  Npenaparos H O3HAKOMIIEHHE

CHEUHAIIHCTOR PABOOXPAHEHHY c
TEPANEeBTHYECKHMH TPYNNAMH, NEKAPCTEEHHLIMH
I'IP'EHEIJETEMH, CBOHCTEAMH H NMoEKATaHHAMHA
[OCPEACTEOM  NpeocTABIEHHS  HH(DOPMALHK
HayuHoro u  odyuaowero xapawrepa. KPKA
oDecreyHBaeT CrEUMANHCTOR  3/IPaBOOXPAHEHHS
AKTYANBHBIMH  HAYYHBIMM  MEJHUHHCKHMH M

thapMalueBTHYECKHMH 3HAHHAMH W AKTYAIBHOH
obbexTHEHONH uHpopmaumeli o npenapatax M
cnocobax  nedwenus, ©W nogaepwusaeT mobuie
nopodHLle  YCWIME M aktuBHocTH B clepe
FAPAROONPAHCHHA, MNPCAOCTARNAR CNEUHANHCTAM
3PABOOXPAHEHHA COOTBETCTBYIOLUIHE NAHHEIE [NA
MPHHATHAS PeLICHHA 06 onTHMankHOM cnocobe
JNEYHEHHA MalHEHTOR.

He nonyckaercs npeanarats WIH NPeAOCTARIATh
gro-aubo  Takdm  obpasoM MM HA  YCIOBHAX,
KOTOpble  MOriad Obl  HeHameskaluM obpaszom
MOBJMATE HA HE3ZABHCHMOE MPHHATHE peLICHHA
creLManMeToM 3ipasooxpanenus. He nonyckaerca
npeaiaraTh WM NpPefocTasnaTh (Hawe B ciyvae
zanpoca) CreLHanuCTam 3PaBOOXPAHEHHS
(PMHAHCOBYIO BHITOAY WIH BOZHATPAXIEHHE B
moboil dopMe 33 HAIHAMEHHE, PEKOMEHIALMHID,
NOKYNKY, MOCTABKY MM NPHMEHEHHE Npenaparos,
win 3a ofewlaHue NpoAOJIKATL JENaTh 3TO H B
Gyayiem.

Komnanua YBEAWAET HEZABHCHMOCTE CNIEUHATHCTOR
3IPAEDOXPAHEHHA H HE OKa3LIBAET BIMAHMA Ha
BIAMMOOTHOLWICHHA W JOBEPHE, CYLIECTBYHOLLIHE

MERIY HHMH H HX NMaLHEHTAMH.

1.3.2. Haonencauiee npumenenue

[Tpoaswkenue HONAKHO cnocobeTBOBATE
HaiexkKalieMy — NPUMCHEHHIO  JIEKAPCTBEHHBIX
Tpenaparos NOCPEICTROM 00BLEKTHBHOIO

NnpeacTapieHdd JaHHBIX O HHX bea NpeyBCIHYCHHA
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standardised promotional materials for the products
and therapeutic areas they promote. Additionally,
they can also present Summary of Product
Characteristics (SmPC) for all products in promotion
(mandatory if requested by a healthcare
professional).

1.4. Standards of promotion
Krka maintains ethical standards and transparency in
promotion at all times. Promotion must be objective
and balanced, Promotional materials should be
sufficiently complete to enable the recipient to form
their own opinion. They must not be misleading and
must encourage the rational use of medicinal
products, without exaggerations and superlatives.
Promotion must never bring discredit upon, or
reduce confidence in KRKA KRKA and in the
pharmaceutical industry in general. Promotion must
always recognise specific nature of products and the
professional standing of the recipient(s). Promotion
must never be done in a way likely to cause offence.

1.5. Transparency of promotion

KRKAKRKA does not do any form of disguised
promotion.
KRKA KRKArecognises the importance of
transparency in relations and interactions between
the KRKA and the healthcare community.
Accordingly, Krka discloses value transfers to
healthcare professionals, healthcare organisations,
and patient organisations in accordance with the
adopted standards.

1.6. Products

1.6.1. Promoted products
Only products with granted marketing authorisations
can be promoted. Products are promoted only within
the scope of approved indications and other
particulars listed in the approved Summary of
Product Characteristics.

HX CBOHCTE M B COOTBETCTBHH C YTBEPHICHHOH B
crpane Ofuwel xapakTepHcTHKOH JEKapCTBEHHOO
npenapara. YTobel JocTHYE 3TOr0, MpencTABHTENH
KPKA  HCOONL3VIOT — TONBKO — YTBEPKIEHHBLIE
NeHCTBYIOLWHE CTAHAAPTH3IHPOBAHHBIE PEKIAMHBIC
MaTEpHalibl JIA MPOJBHTAEMbIX TMpENapaTos ©
TepanesTHUeCKHX rpynn. JIONoMHUTENLHO, OHH
MOrYT TAKHE npelocTaBisTh Oburyo
XAPAKTEPHCTHKY  JIEKAPCTREHHOID  Mpenapara
(OXJITT)  ans Beex NpoABHraeMbiX penaparos
{oba3arensHo no 3AnNpocy CIEeLHAIHCTA
PaBOOKPAHEHHH ).

1.4. Crangapthi
npenaparos
KPKA cobmogaer STHHECKHE CTAHAAPTLl H
MPUHLKNGLL OPO3padHOcTH MH(pOpPMALMKH HAa Beex
sTanax npojAeikenua npenaparos. [Tponewkenne
JOIEAHD DbITh 0OBEKTHBHBIM H COANAHCHPOBAHHLIM.
PexnamHble MATEpPHANE! AOMKHE OBITE AOCTATOYHO
MonHeIMH, 4ToOBI ¥ MX ajpecata  MOIJIO
chopmupopathes cobeTBeHHoe MHenHe, OHH He
AOMKHEL BBOAWTL B 3a0nysieHue W JOJDKHBL
cnocoBCTROBATE  PALMOHANEHOMY  [IPHMEHEHHIO
JieKapcTBeHHOro npenapara He3 npeysenHYeHHH H
NpeEoCROACTEL. nPGﬂBHHBHHE HHKOr1a HC NOJERHO
JHCKPEIHTHROBATE WITH CHIKATE YPOBRCHE JOBEPHA
k KRKA 1 hapmauesTHyeckoil NpoMBILLIEHHOCTH B
uenoM. B mpollecce npoasHmeHHa BCerjia cneiyer
VUMTHIBATE OCOOBIH  XapakTep NpenapaTtoR M
npodecCHOHANTRHOE MONOKeHHe  noaydarena(eii)
uHdopmaumy. TIpoasraxenne HUKOrla He N0/GKHO
NPHBOJMTL K NPHYHHEHHIO Bpeaa.

NPOABHAKEHHS

1.5. TpancnapenTHOCTE POJIBHAKEHHA

Heatensnocts KRKA no npogsikenuio He 10/HA
ObITE CKPLITOM,
KRKA o0co3HaeT Ba@HOCTb TPaHCMAPEHTHOCTH B
oTHOWeHUAX U BzaumoaeiicTenax mexay KRKA u
yuacTHukamu cdepbl 3apasooxpanenus. C yueTom
aroro, KPKA rorosa packpeime undopMauHio o
nepefaue LeHHOCTEH COSHHATHCTaM
31paBooXpaHeHHA, OpraHu3aLHaM
3APaBOOXPAHEHHA H NAIHEHTCKHM OpraHH3alHaM B
COOTBETCTBHH C NMPHHATBIMH CTAHAAPTAMM.

1.6. JlekapcrBeHHBIE NPENAPATHI

1.6.1. Hpoosuzaemuie npenapamisi
[TpoasuskeHHIO NoAIexAT TONBKD
3apPErHCTPHPOBAHHEIC JIEKAPCTBEHHbLIE MPEMAPATHL.
JlexapcTeeHHBIE NPENapaThi NPOABMIAIOTCA TOMBKO
B paMKax  YTBEPHKOEHHBIX — MNOKA3aHMH K
NPHMEHEHHIO M 1pyrux  ocobeHHOCTEN,




Rational use of products is promoted by presenting
the products objectively and without exaggerating
their properties.

1.7. Audience
1.7.1.  Healthcare professionals

Promotion of prescription-only medicinal products
is aimed at healthcare professionals only, and
promotion of other products is aimed at healthcare
professionals and general public or patients. Any
data on healthcare professionals acquired during
promotional activities are handled in accordance
with applicable rules relating to personal data
protection. Mailings, e-mails or other messages as
part of promotional activities can be sent only to
recipients who have given their prior consent or upon
their request. Recipients can at any time withdraw
their consent, and they will be immediately
withdrawn from all the mailing lists of KRKA. Their
respective personal data (e-mail addresses, mobile
phone numbers) will be deleted.

Attendance of healthcare professionals at scientific
congresses and other professional events organised
by a third party can be supported only upon a prior
request of a healthcare professional for such support.
KRKA assures that information and materials
prepared for healthcare professionals only and/or
shared on social media or through other channels of
communication are not forwarded or shared with
general public,

1.7.2.  General public or patients
In accordance with our mission ‘Living a healthy
life’, Krka can support educational programmes
conducted to satisfy increasing demands of the
community for scientific information and increase
public knowledge concerning healthcare, prevention
of diseases, signs and symptoms of diseases, and
available methods of treatment. Such activities and
programmes are designed and implemented in
accordance with the highest standards, and support
the role of healthcare providers. Information for the
common public can be very general, about a certain

nepevdcinenHelx B yrsepmaennoid  OOwei
XAPAKTEPHCTHRE TEKaPCTBEHHOTD NPEnapara.

Paunonanpioe  mpUMeHeHHWe — NIEKAPCTBEHHBIX
[penaparoe MPOIRHTAETCA NOCPeNCTROM
00 BERTHEHOIO MpEIcTaBNCHHA JaHHBIX, HE

npeyse/iH4nsan ux ocobennocTei.

1.7. Henepasa ayauropusa

1.7.1. Creyuanucmsl 30pagooxpaneiun
[ponemskeHHe  pelenTYpHBIX  JIEKAPCTBEHHBIX
MPENapaToR HANPABICHO TOJNBLKO HA CHELHATHCTOB
3APABOOXPAHEHHA, A  TNPOABHXKEHHE  JpYroi
I'I'PD,II;}"KI.[HH HH.TIPHBHEHD Ha CNENHANTHCTOR
3.EPE[EDDXFEIHEHHJI, I.IJH'PGK}’FD GEME{:TEEHHDCTB HITH
nauuenTos. Jlhobele JaHdble ©  CHELHATHCTAX
3/IPaBOOXPAHEHHS, nofydeHHeie B Xoje
MPOABHKEHHA TNPENApaToB, PAaccMaTPHBAKITCA B
COOTBETCTEHH c I'IPHMBHHMI:IMH HPEI.BHJ'IEMH,
KACAIOLHMHUCH 3ALHTH NEPCOHANBHBIX JaHHBIX.
Pacchiakn, asekTpoHHBie cooblienns win mobsie
ApyTHE coobLieHus Kak HHCTPYMEHTHI
MPOABHAKCHHA NMPENapaToB, HANPaBIAIOTCH TONLKO
TEM TIOMYHATENAM, KOTOPLIE MPEABAPHTENLHO JAIH
COrflacHe Ha NoJiy4YeHHe TakuxX coOBIIEeHHH WIH no
ux sanpocy. [Monyuarenu moryr B Jioboe Bpema
OTO3BaTh CBOE COTTIACHE HA JaNbHELIEe NONyYeHHE
co0BLIEHHI, 1 OHH BYIYT HEMEIUIEHHO HCKIIOHEHEI
M3 CNHMCKa noctosHHbIX anpecator Komnanun, Mx
COOTBETCTBYIOIIHE NEPCOHANLHBIE JlaHHbie (anpeca
NEKTPOHHOMH 1M04THl, HOMepa TenedoHos) OymyT
YIancHbI.
Mognepxka y4acTHs CMEHATHCTOR
3PaBOOXPaHeHHs B HAYYHBIX KOHIPECCax H APYrHX
npodeccHoHANBHBIX MEPONPHATHAX,
OPraHH3YeMBIX  TPeTheH  CTOPOHOH,  MOMKer
obecrneuHBaThes TONBKO N0 NPeiBapHTENLHOMY
3ANpPoCy CrELHATHCTA 31PABOOXPAHEHHA,
KoMnanua rapantHpyer, 4To HH{popMauua
MaTepHasibl,  TOArOTOBJCHHBIE  TONBKO  id
CHEeLHATHCTOR 3/1PaBOOXpaHeHHA Wuau
Pa3MEIEHHBIE B COLMATIBHBIX CETHX HIIW 110 APYTHM
KAHAIAM CBA3H, HE MEPEAOTCA M He PACKPLIBAIOTCSH
IHPOKOH OOLECTBEHHOCTH.

L7.2, Obwecmeennocms i naqueHms
B cooreercTBHM ¢ Hawed wmuccued «Bo uma
snopoeoro  obpaza  su3ne», KPKA  mosxer
obecrievHBaTe NOAJEPIKKY PAaVIHYHBIX NPOrpamMm
00y4eHHA, NPOBOAUMBIX C LEJIBIO Y/IOBIETBOPEHH
pactyweil norpebHocTH ofuiecTa B Hay4HOH
HHPOPMALMH M NOBBLILICHHS OCBEOMICHHOCTH
obllecTBa O 3APABOOXPAHEHHMH, TNpodHIAKTHKE
1aboneraHMii, HpHIHaKax H CHMIITOMAX
sabonesanmii M 0 JOCTYNHBIX METOJAAX JIEYEHHH.




disease. It must be objective, not misleading, and
void of any elements of prescription-only medicinal
product promotion. Within the scope of such
communication, KRKA may provide the common
public or patients with general leaflets and brochures
containing information on diseases, treatment and
health. The information presented in brochures is
non-promotional and no names of prescription-only
medicinal products are given.

When individual members of the common public
(patients) address requests for advice on personal
medical matters to KRKA, the enquirer is advised to
consult a healthcare professional. KRKA only offers
information about its products and the proper use of
its products.

1.8. Promotional materials
Promotional materials, including their content and
graphics, are prepared in such a manner that they do
not induce ambiguity about the product, the
marketing authorisation holder or producer, and do
not imitate elements used by other companies. All
promotional materials must meet at least minimum
legal requirements about data from SmPC and/or
Instructions for use, including data about the
marketing authorisation holder. On all promotional
or other materials, KRKA name must be presented
as a clearly visible Company logo or a Company
banner. In addition to KRKA name, all promotional
materials must also contain a complete contact
address of KRKA subsidiary and/or a Company
representative office, or a website address with other
contact details.
All promotional materials and information (whether
printed, digital or oral) must be clear, legible,
accurate, up-to-date, balanced, fair, and sufficiently
complete to enable the recipient to form their own
opinion. It must not be misleading and must
encourage the rational use of products by presenting
them objectively and without exaggeration.
Promotional materials relating to products, their uses
and therapeutic areas must be up-to-date, referenced,
clinically relevant, prepared in accordance with the
current SmPC and compliant with all applicable
rules., ‘Off-label’ promotional messages are
prohibited.

TakHe aKTHBHOCTH W MPOrpaMMbl OPraHH3yIOTCH
NPOBOASTCE B COOTBETCTBHH ¢ BHICOKHMH
CTAHAAPTAMH H  NOMICPHKHBAIOT BAMKHYIO POk
MEIHLMHHCKHX Oprandsalmi, Hudopmarims,
npeAcTapnAeMan  WMPOKoH  oDIecTREHHOCTH,
MOMKET HOCHTL oOWMiA XapakTep, HanpuMep,
uHpopmaumus o6  onpenenennom  3aboneBaHuM,
MO3TOMY OHA O0MKHA OeITe OOBEKTHEHOH W He
OOMKHA BROJHTE B 3albiysiieHue WM COOepkaTh
moboil anemeHT nNpOABWKEHMA npenapatos. B
pamkax Takoi komMyHukauuu, Komnanua moser
NpejocTaRuTE  WHPOKOH OOLIEeCTBEHHOCTH WM
NALUHEHTAM JTHCTOBKH H OpOLIOPE HEPEKNAMHOrO
xapakrepa, comepkamMe  uHGopMauMid o0
zabonerannax, cnocofax NeueHns M 3ioposke. Bea
HHopMalna, npeacTaBneHHas B Opowopax, He
HMEET pPEKIAMHOIO XapakTepa W He COIEPKHT

Ha3BAHHHA  peUENTYPHBIX JIEKAPCTBEHHBIX
fpenapaTos.

B cayuae  sanpocoB,  NOCTYNAKIUMX  OT
obuecTeenHoeTy (naunentos) B agpec KRKA no
JHYHEIM  MEIHUMHCKHM  BONpocaM, — jaercs
peKoMeH/1aLLHA NPOKOHCYALTHPOBATECA co
CleuHanycToM  3apasooxpadenus.  Komnanug

MPeOCTARMAET TOABKO HH(pOpPMalHIO © CBOHX
npenaparax M Hx NPaBHIbHOM MPHMEHEHHH.

1.8. Pexaamubie MaTepuaibi

Pexnamueie MaTepHaibl, BKIKOYAA HX COAEPAKAHHE H
FPE[‘JH‘IECKI‘IB IMNEMEHTEI, JOMHHE] 6I:|ITI:
MOATOTOBNEHE! TakdM  obpasoM, urobOel  He
CONePHITL HHMKAKMX HescHOcTell o npenapate,
AepHaTesne PerHcTPalHOHHOTO VAOCTOREPEHHS HITH
MPOHIBOAMTENE, M HE JOKHB  TOBTOPATEH
IEMEHTOB, HCTIONB3YEMBIX JAPYTHMH KOMIAHHAMH,
BCE-' PEKNAMHBIE MATEPHANLI A HBL
COOTBETCTBOBATE 3JAKOHOAATEIbHEIM TPEE‘DEEHHHM
B OTHOWeHWH Javdex w3 OXJIT  wwnm
MHCTPYKIMH NO NPHMEHEHHIO, BKIIOYAA JAHHBIE O
JIepIKaTeNe perHcTpalHOHHOro yiaocTosepenna. Ha
BCEX PEKJAMHBIX  WIH  JIPYIPMX  MATepHamax,
vaspanne KRKA  jpomwbo  Owite  uerko
NpeCTARNEHO TOBAPHBIM 3HAKOM WJTH Pa3MELLIEHO B
Oannepe Komnauuu. Hapsmy ¢ HalgaHuem
Komnanuu, Bce peknaMHble MATEpPHANbl JOMKHBI
TAKAKE COMNEPHKATH MONHBIH KOHTAKTHBIA aapec
npeanpuaTHA w/unu npeactasurenscTea KRKA 3a
pybGemom, unu anpec seb-caiita, colepkaluero
APYIHE KOHTAKTHBIE JaAHHBLIE.

Bece peknamibie MaTepHansl H wHopmauus (Oyae
TO neyarHbie, UHGPOBBIE HIH YCTHBIE) JOMAHBI
ObITE  YETKHMM,  pasbOpPUYHBEIMH,  TOYHBIMH,
aKTYANbHBIMH, chHanaHCcHpOBaHHBIMH,
CMpaBeVTMBLIMH W I0CTATOMHO MOJHLIMH, YTOOL! Y
HX anpecata Morio chopMHpoBaThcs cobcTBEHHOE
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1.8.1. Declarations and substantiation of

promaotion

Information, declarations and graphic
representations must be accurate, balanced, fair,
objective and sufficiently complete to enable the
recipients to form their own opinion of the
therapeutic value of the product concerned. They
must not mislead by distortion, exaggeration, undue
emphasis, omission, or in any other way. They must
be based on an up-to-date evaluation of all relevant
evidence from medical and scientific literature.
Unsubstantiated superlatives, declarations like
‘product causes no adverse reactions/toxic hazards’
or ‘risks of addiction/dependency” must not be used.
The term *new’ must not be used longer than for 12
months since the product was launched on a
particular market.

Quotations from medical and scientific literature or
from personal communications must be faithfully
reproduced  (except  where  adaptation  or
modification is required in order to comply with any
other applicable rules, in which case it must be
clearly stated that the quotation has been adapted
and/or modified) and the precise sources identified.
References to the literature used in promotion must
be clearly stated. KRKA will provide corresponding
literature or unpublished data (‘Data on file’),
whenever required from healthcare professionals,
promptly upon request, otherwise only data from
SmPC are used.

muenue. Onu He fomkHbl BBOAHTE B 3a0iysKaCcHHE

H  JOMKHL  CIOCODCTBORATE  PALIMOHANILHOMY
NPMMEHEHHI0  TIPENapaToR, MNpeicTaBmsid  MX
ofexTHBHO H 63 npeyBeIHYCHHA,

Pexnamueie  marepuanbl,  oTHOCHIMECH K
MpenapaTam, HX MPHMEHEHHHD H

thapMakoTepaneBTHYECKHM IPYNNam, 101K b ObITh
AKTYANLHBIMH, HMETh CCbUIKH, OBITh KIHHHMECKH
IHAYHMBIMH, [OAIOTORIEHHLIMY B COOTBETCTBHH C
Aeiicreyroueii Obuyeii XapakTepHCTHROH
NIEKapeTBEHHOID npenapata  ® OTBEHATH
TpebOBAHHAM TNPHMEHHMBIX npaBui. Pexnamubie
cooDIIEHHA «BHE HHCTPYKLIHHY 3AMPELIEHEL.

1.8.1. ¥Ymeepucoenun u odocnosanue
npodencenua
Mudopmauua, obwasnens u  rpaduueckue
H3oOpanerns MOITKHEL OEITE TOYHEIMH,
cOanaHcHpOBAHHBIMH, O00BEKTHBHBIMH H
NOCTATOYHO MOMHBIMH, YTODBI ¥ WX agpecarta MOTJo
chopMupoBaThcd  CODCTBEHHDE  MHEHHE O
TEPaNeBTH4YECKOH  LEHHOCTH  JIEKAPCTBEHHOIO
fpenapara, 0 KOTopoM uaer pedb. OHH HE JO/MKHbI
BBOAWTL B 3abny:kieHHe nyTeM  HCKDKEHHs,
MPEyBENHYEHHA, YPEIMEPHOID MOJYEPKHBAHHA,
HCKITIOYEHHA HH(popMalKy wunu moboro apyroro

crocofa. OHW  JomkHBl OBITE OCHOBAHED HA
HGMGHHEE OLUEHKE BCEX ﬂlﬂ'}"ﬂﬂbHHX
HOKASATENLCTE M3 MEOMUHHCKOH M HAay4HOH

nureparypsl. HeobocHoBatble MPeyBeTHYEHHA H
JAAB/ICHHA TAKHE KAK «NpHEM [penapara He
BBEI3BIBACT HEKEIATENBHBIX PEAKIHH/ TOKCHYHOCTHY
WK ¢He BLIZLIBAST PUCKA PA3BHUTHA 32BHCHMOCTH®
Henw3d  Wenonbsosath.  Menonk3oBanke cnosa
«HOBBIII» B ONpe/ie/IeHHOoi cTpate orpaHHYHBaeTCs
CPOKOM B JIBEHA/ILATE MECALIEB C MOMEHTa JIOHYa
NpenapaTa Ha OTENLHEIH PLIHOK.

Hurarsl v3 MeaMUHHCKOR M HAYYHOR JIHTEpaTyphl
WIH M3 MYHOH  KOMMYHHMKALHH  JIOJHBI
HCNONL30BATLCH  AKKYPATHO (33 HMCKIIOUEHHEM
ciyvaer, Korja TpebyeTca  ajanmauMa WM
MoAudMKaUMa 18 Toro, 4ToOBI TIPHBECTH B
COOTBETCTBHE  C  JIPYIHMH  NPHMEHHMBIMH
NpaBuiamM¥ - B TaKOM CIAy4ae Ccleiyer HeTko
yKa3aTk, 4TO UMTaTa OBLIA aJaNTHPOBAHA WHIH
MOJHDHLMPOEAHA), C€O CCBUIKOH Ha HCTOUHMK
OAHHLIX.

CeblIkH Ha HCHONB3YEMYIO JTHTEpaTypy chemyer
npasunsHo  ofopmnare. KPKA  npepocrasnser
COOTBETCTBYIOLLYIO JIHTEpPaTYPy WIH
HeonyGiukosanubie nanHbie (JlanHble W3 apxuea),
KOraa OHH TpedytoTes CrenHaTHCTaM
3paBOOXpaHeHud, No nepeoMy TpeboBaHWIO, B
JPYTHX CIYHAAX MCOOIB3YIOTCH TONBKO JAHHEIE H3
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1.8.2.  Comparisons with other products
If comparisons with other produets are made in
promotion, such comparisons must be based on
relevant data and in accordance with SmPCs of all
the products mentioned. When comparative data are
used, they must be factual, objective and justifiable
with reference to their source. For comparisons, only
relevant, substantial and verifiable aspects are used.

Comparisons must be presented without distortion of
data and so that they are not misleading.
Comparative advertising directed at healthcare
professionals is prohibited if:

1) the comparison is misleading;

2) the commercial name of the drug is used. Only the
mention of the international non-proprietary name is
permitted:

3) comparing drugs with different therapeutic
indications or different pharmaceutical forms;

4) one or more essential, relevant, verifiable and
distinctive characteristics of a medicine are not
objectively compared, which may include the cost
included in the National Catalog of Manufacturer's
Prices for Medicines;

5) a competitor's trademark, international non-
proprietary name, other distinctive features,
activities or any other characteristics of a competitor
are discredited or denigrated;

6) misrepresents the reputation of any trademark,
international nonproprietary name, competitor's
distinctive features, or any other characteristics of a
competitor without providing evidence to support
such claims.

1.8.3. Approval of promotional materials
Promotional materials are verified and approved on
a country level by country management in
accordance with internal company procedures,
which are designed to ensure that all promotional
materials in use are up-to-date and compliant with
the applicable rules as well as with the current
Summary of Product Characteristics. Individual field

Obmeii
npenapara.

KAPAKTEPHCTHEH NMEKAPCTEEHHOMD

1.8.2. Cpasnenue c opyzumi Jdekapcmeeniibirmi

npenapamamiu
Ecnu TnpH NpOIBHACHANH MpenapaTop
HCMOJB3YIOTCA CpaBHEHHS c APYTHMH

JMEKAPCTEEHHBIMH MpenapaTaMHd, 3TH CpaBHEHHA
JONAKHBI OCHOBBIBATLCS HA ONpee/ieHHbIX NaHHBIX
u cooreeTcTeoBate OXJIT nna BoEX ynmoMAHYTHIX
npenapatoB.  Mcnone3yemble  CPABHHTENLHBIE
NaHHBIE JOMAHE OLITE ODBEKTHRHBIMH,
OCHOBAHHBIMH Ha ()aKTax, CO CCBUTKOH Ha HCTOYHHK
JAHHLIX, ,”rTIE CPaBHCHHA CNeIyeT HCMOIB30RATE
TONBKO  AKTYANBHBIC, CYLIECTBEHHBIC —ACTEKTHI,
KOTOpPblE ~ MOXKHO  mipoBepuTh,  Peaynbrarsi
CpaBHEHMA CheiyeT npeacTasuTh Ge3 MekameHna
JIaHHBIX M TaKUM 00pasoM, YToBElI OHH HE BROJIMIH
B 3abnyKieHHe.

CpaeuurensHas pexiiama, aapecoBaHHAA
KBATH(DHUMPOBAHHBIM  JIMLEAM B obmacTu
IAPABOOXPAHEHHA, 3AIIPEILACTCH CCIIn:

- CpABHEHHE  ABNAETCA  BROAAIIMM B
sabuyscneHue;

- HCIONL3YETCH  KOMMEpPYECKOe  HA3BaHHE
nekapcTea., Pa3pemaeTca  TONBKO  YNOMHHAHHE
MeHIyHAPOAHOTD HENATEHTOBAHHOTO
HAHMCHOBAHHWAL

- CPABHMBAIOTCA  JICKAPCTBA,  HMEIOLLHE
Pa3NHYHBIE TEpaNeBTHYECKHE TMOKa3aHHA HIM

pasubie apMalesTHYECKHE QOPMBI;

- He CpaBHHBaKTCA OOLEKTHBHO OIHA HIH
Gonee CYIIECTEREHHBIX, YMECTHLIX, NPOBCPACMEIX H
OTIHYHTEIEHRIX  XAPAKTEPHCTHK  JEKapCcTea, K
KOTOPBIM MOAHO OTHECTH H CTOHMOCTE,
prmoveHHyl0o B Hauvonansuwii - Katanor ueH
MPOM3BOJIMTENA HA NEKAPCTBA;

= AeCKpeIHTHPYHOTCA HITH OMEPHAIOTCA
TOproeas Mapka, MEIYHAPOIHOE
HEMATEHTORAHHOE HaHMEHOBAHHE, APYTHE
OTIHYHTENBHBIE  NPHIHAKH, JASATCIBEHOCTE HIH
nro0bie APYrHe XapaKTePHCTHKH KOHKYPEHTa;

- HCMONB3IYETCH B MCK&XEHHOM  BHJE
penyTaums  kakod-1wbo  TOproBod  Mapkm,
MEHCIYHAPOIHOID HEMATEHTOBAHHOID
HAHMEHOBAHHA, OTITHYHTEIEHRE NpPH3IHAKH

KOHKYPEHTa WM Jo0ble ApyrHe XapakTepHCTHKH
KOHKYpeHTa Oe3 npelocTaRIeH s 10Ka3aTelbeTs B
MOMIEPHKKY TAKUX YTBEPHICHHH.

1.8.3. Vmeepacoenue PERTAMHBIX
Mamepuaios
Peknamuele  marepHansi MPOBEPAIOTCA H

YTBEPAUIAIOTCH PYKOBOJIHTENAMH Ha YPOBHE CTPAHbI
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force representatives (i.e. medical, pharmacy
representatives, key account representatives and
other company representatives) cannot prepare their
own promotional materials; all  promotional
materials are prepared and checked by competent
departments and qualified personnel in accordance
with internal company procedures.

1.9. Informational or educational
materials, items of medical utility and
inexpensive promotional items

Informational or educational materials may be
offered and/or supplied to healthcare professionals
only if they are aimed directly at the education of
healthcare  professionals and  patient care
Inexpensive items of medical utility or inexpensive
promotional items may be offered and/or supplied to
healthcare professionals to whom the products are
promoted only if they are of symbolic value
(inexpensive), relevant to the healthcare
professional’s professional duties, ultimately benefit
patients, patient care or the practice of medicine or
pharmacy, and if this is in accordance with national
laws.

The cost of informational or educational materials
offered to qualified persons who have the right to
prescribe or dispense drugs should not exceed 650
lei, including VAT

The abovementioned materials and items must never
provide a personal benefit to  healthcare
professionals or be used to improperly influence
them.

Larger quantities of medical items that would offset
the routine costs of operating a healthcare practice,
i.e. supplies that are normal and necessary for day-
to-day practice, may not be provided. Exceptions are
public health emergencies and disaster relief if this
is permissible and in accordance with national laws.
KRKA does not give cash or cash equivalents, or
items that could easily be resold or used to generate
income.

In the countries where applicable rules permit it, an
inexpensive gift not related to the practice of
medicine may be given on an infrequent basis to
healthcare professionals.

B COOTEETCTBMM C BHYTPEHHHMH NpaBHIaMH
KOMIMaHHH, KOTOpbLIE MNpCAHAIHAYEHL 08 TOro,
4ToOb! ofecnedHTn AKTYAIBHOCTE BoEX
HCMONBLIYEMBIX  PEKNAMHBIX  MATEPHATOR M MX

COOTRETCTBME  NPUMEHMMBIM  NPABHIAM W
NEHCTBYIOLICH OOwei XapaKTCpPHCTHKE
NMEKAPCTBEHHOID npenapara. GT,II.EJ'EE;IIE-IM
NpeicTaBHTeNAM MONEBEIX CHI (Hanp.,
MEIMLIHHCKMM, WK npeactasutensm no pabote ¢
anTekamu, NpencraBHTensM no  pabore ¢
KITHOUEBBLIMH KJTHEHTAMH H IPYTHM NPEACTaBHTE/AM
KGMI'IEHHH} HE paspellacTcd CaMOCTOATENLHO

FOTOBHTL PEKIAMHBIE MaTepHalibl, TAK Kak Bee
perIaMHele MarepHans JOJAHbI ObiTh
NOArOTORAEHBl H YTBEDHKIEHBI KOMNETEHTHRIMH
OTAENAMH H KBATHQHUMPOBAHHBIMH COTPYIHHKAMH
B COOTBETCTBHM C BHYTPEHHHMH TNpOLEIYPAMH
KOMITAHHH,

1.9. Hadopmannonasie nin yuednnie
MAaTepHAIILI, IPeIMEThI
METHITHHCKOI0 HAZHAYEHHA H
CYBEHHPHANA NPOLYKIHSA
HEIHAYHTEALHOH CTOMMOCTH

Hudopmanuontsie HITH ofpazoparenbHbie
MATEPHAbE MOIYT NpeAIaraTses WK
NPeOCTABIATHCA CIELHAIMCTAM 3PaBooXpaHerns
TOALKO B TOM C/yYae, ecid OHW HanpaBieHbl
HernocpeacTeeHHo Ha ofydeHHe CHELMHANMCTOB
3APABOOXPAHEHHA H OKA3aHUE NOMOLLH NALIHEHTaM.
[peamersi MEHLHHCKOTD HA3HAYCHHS
HEIHAYMTEILHOH CTOMMOCTH H/IH  CYBEHHPHYHO
NPOAYKLUHIO HE3HAYMTENLHOH CTOMMOCTH MOMHO
NpeIaraTh WHIH NPefoCTABNATE CreLHANHCTaM
IPABOOXPAHEHHA, HA  KOTOPBIX  HAMPABIEHO
NpoABHIKEHHE MPOIYKLHH, TONBKO €C/IH OHH HMEHOT
CHMBOJIHHECKYIO UEHHOCTh (HE¢ HMeloT OObLIOH
MATEPHANLHON LEHHOCTH), H HMEIOT OTHOLIEHHE K
NPO(EcCHH  CMELHAIMCTA  3PABOOXPAHEHHA W
OEAZAHHHA NOMOLIA MAUHEHNTAM, H B KOHEYHOM HTOIS
NPHHOCHT MOAL3Y NalHEHTAM, WIH K MEAHLIHHCKOR
HITH anTeyuHOoH NpakTHKE H €CIH IT0 COOTHETCTRYET
HALHOHATLHOMY 33KOHOJATE/ILCTRY.

Croumocts  MHpOpMALMOHHBIX  HAM  yueOHBIX
MATEpHANOB, NPeLIAraeMblX KBANH(HIIHPOBAHHBIM
JHLAM, MMEIOUIMM  NPaBo  BBIMHCHIBATE  HIIH
OTIYCKATL NEKAPCTBa, He Qo/kHA npesbimars 650
nees, sxmovan HIC.

BelmeynoManyTele  MaTepHaisl M (PEIMETHI
HHKOI1a4 He [0JUKHBI TIPHHOCHTE JIHYHYIO BBITOMY
CreLHaATHCTAM 3/paBOOXPAHEHHS HITH
HCMIONL30OBATECA  NA  OKa3aHHA HUX
HEHALIEKAILETD BIHAHHA.

He nonyckaerca  npeaocTaBnats  Donablume
KOJIHYECTBA NpeMETOR MEIHLHHCKOrD

Ha
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1.10. Samples

Samples that are not for sale and come in limited
quantities may be handed out in accordance with the
national rules and regulations. Over a limited period
and only as an exception, samples of prescription-
only medicinal products may be given to healthcare
professionals qualified for prescribing the product in
order to familiarise them with the product and
acquire experience in dealing with them, but only in
response to a prior written request signed and dated
by the recipient. The supply of samples is controlled
in such a way that it ensures the accountability for
the distributed samples. Krka's representatives are
properly trained to handle the samples adequately in
accordance with GMP and GDP as long as they are
in their possession. Together with samples,
healthcare professionals are provided with a
Summary of Product Characteristics and other
relevant scientific information about the product.

1.11. Marketing staff

1.11.1. Education
KRKA representatives, including the representatives
engaged under a contract with a third party, who call
on healthcare professionals in connection with the
promotion of KRKA's products, must be properly
trained and have sufficient scientific knowledge to
be able to provide accurate and complete information
about the products they promote. This is ensured by
a regular periodic training system for all Krka's

Ha3HAYEHUH, KOTOPBIE MOrIH Gbl KOMIEHCHPOBATE
pYTHHHBIC — pacxoabl Ha  (YHKUHOHHPOBAHHE
MEMHLUMHCKONH — MpakTHKH, T. e pacxoHee
MATEPHANTBI, KOTOPBIC ABNAAIOTCH HOPMAILHBIMH H
HEOOXOIMMBIMH Ul NOBCEJHEBHOH MPAKTHKH.
Hermouenuamu ABJIAIOTCH 4pe3BbIMaitble
CHMTYALIHH B chepe obllecTBeHHOrO
3NPABOOXPAHEHHA W MOMOLIL TIPH  CTHXHMHHBIX
GefcTeHAX, ec/H 3TO PAZpElieHD H B COOTBETCTBHH
€ HALHOHANBHBIM 33KOHOAATELCTBOM.

He jonyckaetca nNpeocTaBnATe  ICHEKHBIS
CPEACTEA WM HX SKBHBAJICHTEL, & TAKHE NMPEeaMETEI,
KOTOPBIE  MOMKHO  JIETKO  TEPEnpojaTh  HIH
HCTIONB30BATE A4 NMOJYYUEHHA J0X004.

B crpanax, rae npuUMeHMMble  NpaBdia  ato
pazpewiaioT, COeUHANHCTaM  3ApaBoOXpaHeHHA
MOTYT HHOr I8 NpeaOCTABRMATLCA MoJapkH
HETHAYMTENLHOH CTOMMOCTH, HE CBAZAHHEIE C
METHIHHCKON NpakTHROA.

1.10. Obpazun:
Ofpasiibl, npejHasHaYeHHble He [18  [PoLaKH,
NPENOCTARNAIOTCA B OrpaHHYEHHBIX KOTHYECTBAX, H
BRIIAIOTCA B COOTBETCTBHH € HAUHOHATGHBIMH
HopMamH W npaeunaMu. OOGpasibl pelenTypHBIX
JEKAPCTECHHBIX npEnapaTos MOTYT
MpEJOCTARMATECA B HCEMHYHTENRHOM NOPAOKE H B
TEYEHHE  OrPAHHYEHHOID  MEPHOAA  BPEeMEHH
CNEUHATHCTAM 31PAB0OXPAHEHHA, MMEIOLIHM NPaBo
HA3HAYATE W BBINMCLIBATE  JIeKapCTBEHHLIH
NPenapar ¢ LeJbI0 HX 03HAKOMIEHHS ¢ NPenapaTtoM
H npuobperenus onelta obpalleHHy ¢ HHMH, HO
TOMLKO HA OCHOBE NPeBAPHTENLHOTC ITHCEMEHHOTO
sanpoca ¢ MOANMMCLIO W jaroif  ajpecara.
[Ipenocrasnenne obpaiLoR KOHTPOIMPYETCH TAKHM
obpazom, yto obecriednBaeTes UX KOJIHUYECTBEHHEIH
vuer ana pacnpepenenus. Ilpencrapureny KPEKA
JOJBKHBl HMETH JIOCTATOYHYIO MOAFOTORKY, YTOOEI

npapuibHo  obpan@Tecs ¢ obpasnamu B
cooTeeTcTBHM ¢ GXP u GDP, noka oHW HaxoasaTca B
WX pacnopaxKeHHH. Kpome obpazuos,
cneuHanHcTamM EAPEBDDKPEHBHHH

npenocTaengorea Takke (O6mas xapakrepucTuka
NIEKAPCTBEHHOTO Mperapara W Jpyras BakHas
Hay4Han HH(pOpMaLHA o NpOABHIAEMBIX
NeKapcTBEHHBIX Mpenaparax.

1.11. CorpyiHHKH MapKeTHHTA
LIL1 Odyuenue
[Npencragurenn Komnanuu, BKJIFOYAS

npe/icTaBHTENEH, paboTalomMX B pAMKaxX KOHTPaKTa
C TPETBHM JIHLIOM, H MOCEINAIOMNX CHELHAIHCTOR
3APABOOXPAHEHHS B CBA3M C  MPOABMIKEHHEM
npenaparos  Komnauuu,  AOWKHB  MMETb
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representatives who are trained about the applicable
rules.

1.11.2. Individual calls
Krka's representatives must work in a professional,
responsible and ethical manner. At each call, they
must provide healthcare professionals with a
Summary of Product Characteristics, or they must at
least have it available upon request for each product
that they present. Krka's representatives should
ensure that the frequency, timing and duration of
calls to healthcare professionals, together with the
manner in which they are made, do not cause any
inconvenience. Krka's representatives must not use
any inducement or deception to gain a call. On a call,
or when seeking an appointment for a call, Krka’s
representatives must, from the outset, take
reasonable steps to ensure that they do not mislead
as to their identity or that of KRKA they represent.
Representative office employees are prohibited
from:
1) direct or indirect encouragement to prescribe of
qualified persons who have the right to prescribe or
dispense drugs, when promoting a certain drug,
including in the form of cash
2) providing prescription forms with the company
logo or indigo properties, which can be used later to
track the frequency of prescribing drugs and their
dispensing by specialists
CompanyRepresentative office employees are
prohibited from advertising to the general public the
following medicinal products:
1) medicines that belong to the Rx category ;
2) medicines containing narcotic drugs, psychotropic
substances and / or their precursors;
3) medicines, advertising of which implies that any
person needs to supplement their diet with them or
that such supplements can improve physical or
mental functions, which are usually good;

AOCTATOYHYHY NoAroToRRY H Dﬁﬂﬂﬂ.ﬂTh
HEODXO/IMMBIMH  HAYYHBIMH  3HAHWAMH, YTOOM
[PEAOCTARIATE TOYHYIO H [IOJIHYIO HH(OOPMALHIO O
NPOJABHIaeMbIX NEKAPCTBEHHLIX npenapaTtax. 2To
ofecneqHBaeTCs ¢ MOMOLLEIO CHCTEMBI PETYJIHPHOND
ofyuenna pcex npeacrasuteneil KPKA, xotopeie
NPOXOAAT TPEHHHTH B 00/1aCTH BCEX TIPHMEHHMEIX
NpasHL.

1112, Hudusudyaisnsie susumst
[Tpeactapureny KPKA QomkHBI BEINOMHATE CBOO
paboty npodeccHOHANEHO, OTBETCTREHHO H THYHO,
Ha kamnoM BH3MTE OHH JOMKHEI NMPENOCTABIATH
CTENHATHCTAM  3/IPABOOXPaHEHHA oburyro
XapaKkTepHCTHKY JICKAPCTBEHHOro TpEenapara HiH,
no kpaiteii mepe, onn aomkibl umers OXJI pua
Kayk10ro NPoIBHraeMoro npenapara B HallHuMH 4718
NPejOCTABICHUA MO 3anpocy  CHELHANHCTA
sapasooxpanenus. [lpeacraswrenn KPKA nomiknbl
no3aboTHTeCs © Tom, 4ToOwl wacToTa, BpeMA
MPOBEACHHA H MPOAIKHTENLHOCTE BH3HTOB K
CTIELHATHCTY 3ApPABOOXPAHEHMA, A TaKkike MaHepa
MPOBE/ICHHA BHM3HTA, HE BLI3LIBANM HeyxoOCTBA.
[lpencrasurensm  KPKA  ne  paspewaerca
HCTIONB30BATE HHKAKHX NOOYyKIEHHH HIH YNOBOK
A4 Toro, YyTodsl J0CTHYL QOI0BOPA O NPOBEIeHHH
BH3HTA. DBo BpemMsa BH3HTa HIM B npolecce
JOrOBOpPEHHOCTH © BHauTe npeactaeutenn KPKA
JOKHB, € CAMOrD Havana, no3aboTHTLCE O TOM,
4TOOBI HE BBOJMTH B 3a0JyKAEHHE OTHOCHTEILHO
CBOEH JIHYHOCTH MM HH(OPMALMH O KOMITAHHH,
KOTOPYIO OHH NPeACTABIISIOT.

Corpyanuxam KPKA 3anpeiaerca:
= IIPHMG'E HITH KOCBEHHOS HGDI.I.lpEHHE
KBATHOHUHPOBAHHLIX  JIMLL, MMEIOWMX  [paBo

BRITTHCRIBATE  WAM  OTNYCKATL JISKApCTBA, [TPH
NPOABHKEHHH ONPENENeHHOrO JIEKApCTBa, B TOM
YHCIIE B BU/IE HATMYHBIX IEHEKHBIX CPEICTR

- NpelOMEHME  PEUEnTYpHRIX OnaHkoB ¢
JIOFOTHIOM KOMIAHHH WAH  CcBOdcTBamu  indigo,
KOTOpLIE B JalNbHEHWEM MOCYT CHYHMHTE [
OTCNEKHBAHHA YACTOTEI HAZHAYEHHA NIEKAPCTB H HX
OTIYCKA CNEUMATHCTAMH

A Tarke coTpyaHukam Komnanun zanpemaercs

pekfiaMa  id WHpokoH — obuecTeeHHOCTH
CNENYHMUHX JICKapCTR,

1) JIEKapCcTB, KOTOPRIE  NPHHALIEKAT K
kateropuu Rx;

2) JIEKApCTB, KOTOPBIE CONEPHET

HAPKOTHYECKHE, MCHXOTPOMHLIC BEIISCTR H/HIH BX
MPeKypCophI;

3) JIEKApCTB, pernaMa KOTOPBIX
NoApaIyMeBaert, uTo noboMy 4e/IOBEKY
HeoOX0AMMO JOTIONHHTL HMH CBOIO IHETY WIIH YTO
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1.11.3. Duty to accept reports about adverse
reactions and opinion abowt the
products

Krka's representatives must have at hand forms for
reporting adverse drug reactions ( adverse event
report) at each call and make them available if so
required. Reports about adverse drug reactions must
be forwarded to the person responsible for
pharmacovigilance in the country.

research and non-

L.11.4. Market
interventional studies

Krka's representatives can occasionally assist in
market research, non-interventional clinical studies
and other similar research programmes if this is
permitted by national law. Involvement of Krka's
representatives in  market research and non-
interventional clinical studies must be strictly
separated from their promotional activities.

1.12. Events

1.12.1. Objectives
The purpose and focus of all promotional, scientific
or professional meetings, congresses, conferences,
symposia, webinars, and other similar events
organised or supported by KRKA (an ‘event’) for
healthcare professionals is to inform healthcare
professionals about KRKA's products and/or to
provide scientific and/or educational information.
The holding of professional or scientific events is
strictly limited by the timing and main purpose of
the event and may include the participation fee set
by the Company, participants' expenses (meals,
travel and accommodation)
The participation of accompanying persons in the
event is prohibited.

1.12.2. Venue
All the events organised or supported by or on behalf
of KRKA must be held at an appropriate venue that
suits the main purpose of the event and makes the
most sense logistically. The event takes place outside
the participants” home country only if it is organised

Takue J00aBKH MOTYT YAyULIHTE husndeckue aubo
YMCTBEHHBIE  (IVHKLUHH, KOTOpBIE  ABJAAIOTCA
XOPOLIHMH H NPH 00LIYHOM pesHME;

1.11.3. O0a3anHOCHb NPUHEMAMS COOTHIEHUR O
HENCETAMETbHBIX PEAKUIAX U MHEHUN O
JEKAPCHeeNibIx npenapamax

Ha kaxmom eusure npencrasureny KPKA nomkib

HMETE B HalTHYUHM  OHUHATEHYED  opMy

CDGEIIEHHH 0 HERCNATCBHBIX NEKAPCTEEHHBIX

peakuuax (oTuér o nobounsix sddexrax) win

JOJERHEl NPEaoCTaBHTE HX No 3anpocy. Coodienns

0 HEKENATeNbHBIX PEAKLUMAX JICKAPCTEEHHOIO

fpenapata AODKHEL OBITE  HANparneHsl  JIHILY,

OTBETCTBEHHOMY 33 (hapMaKkoHaI30p B CTpaHe.

1.11.4. Hecaedovarne poinika u

Heunmepeen yuanine Hec1edoaan R
Ecam T paspeLueHo HALIHOHAIILHBIM
zakoHoaarenscTEOM, npencrasureny KPKA moryr
BPEMA OT BPEMEHH MMOMOraTh B HCC/IENOBaHHAX

PEIHKA, B HEHMHTEPBEHLMOHHBIX  KIHHHYECKHX
MCCNENOBAHMAX W B JAPYrExX  MoAoDHBIX
HCCeIDBATENBCKHX NporpaMMa. Yuacrue

npeacrapuTeneid KPKA B wccnelosaniy pelHKa W
HEHHTEPBEHLHOHHbIX KIHHHYECKHX
HCCIEI0BAHMAX A0/#HO ObITh CTPOro OTAENEHO OT
HX JEATENBHOCTH MO ﬂpl:llJ],BI'I}KEHHIG.

1.12. MeponpusTun

Li21. Ifenu
llenk u thokyc BCeX pexnaMHBIX, HAYYHBIX WIH
NpoecCHOHATBHLIX  MEPONPHATHH, KOHIPECCOB,
KOH(EPEHLIHH, CHMNO3HYMOB, BeOHHAPOB H APYrHX
NOACOHBIX  MEpONpHATHH, OPraHH3yeMbIX HIH

MPOBOAHMBIX npH noJUIepKKe
KRKA(«meponpusTua) ik} CTEUHATTHCTOR
3/IPABOOXPAHEHHA - HHOPMHpOBAHHE

CNCUHANHCTOR 3APaR00OXPAHCHAA O NEKAPCTRECHHBIX
npenapatax KRKA w/unu  obecneveHne ux
HHpopManmeil HayuHOro WK y4ebHoro xapakrepa.

[lposenenne npodleCCHOHANBHBIX WIH  HAYYHBIX
MEPOTIPHATHIL CTPOrO OrPAHMYMBAETCA CPOKAMH H
OCHOBHOH 11€JTbI0 MEPOTIPHATHA H MOMKET BKJIIOYATD
KPKOH nnary 3a yuacrue,

YCTAHOBIEHHYHY
PACXOABl  YHACTHHMKOB  (NHTaHWe, TNpoe3]l H
NpoAHHBAHHE)
3anpeiyaercs yuacTue B MEPONPHATHH

CONpOBOHIARIIHX JTHLL

1.12.2. Mecmo nposedenun Meponpunmun

Bee MEPOTIPHATHA, OpraHu3yeMbie HIH
MPOBOIHMEIE MPH TIOAAEPKKE HIH OT HMeHH KRKA

16




for participants from different countries, or if the
relevant resource or expertise that is the object or
subject of the event is only available in another
country, KRKA must avoid using luxury hotels,
resorts and venues that are renowned for their
entertainment facilities or may be considered
extravagant,

Events outside the Republic of Moldova cannot be
organized or sponsored, except for the following
situations;

1) most of the participants in the event are outside
the Republic of Moldova and, from a logistical point
of view, the organization of the event in another
country is justified;

2) the relevant sources or results that make up the
goal or subject of the event are concentrated in
another country and, in terms of logistics, the
organization of the event outside the Republic of
Moldova is justified.

1.12.3. Information

Promotional information that appears on exhibition
stands or is distributed to participants at international
events must refer to products registered in the market
where the event takes place, or products registered in
the markets of participants and can therefore also
refer to products (or uses) not authorised in the
country where the event takes place, as long as

(a) Any such promotional material is
accompanied by a suitable statement
indicating the countries in which the
product is authorised and makes it clear
that the product or use is not authorised
in a particular country;
Any such promotional material, which
refers to prescribing information
(indications, warnings, etc.), authorised
in a country or countries where the
product is authorised should be
accompanied by an  explanatory
statement indicating that marketing
authorisation conditions differ
internationally.

(b)

NOMTEHE NPOBOAWTECA B obLeKTax, NoaxXoAAUIHX
Mg LUeNH NPOBENEHHA MEpPOnpusTHE M Hanbonee
uenecoodpasHel € TOYKH 3PEHMA  JIOTMCTHKM.
MeponpHaTHe NPOBOAMTCH 3a NPEIENaMH CTPaHb!
NPOMKHBAHHA  YYACTHHKOB, TOABKO €CIH  OHO
OpPraHMz0BaHe A8 YYacTHHKOB H3I  pPasiHYHBIX
CTPaH, HIH €C/IH COOTRETCTEYIOLIHE Pecypehl WM
FHAHMA, ABJAIOWMECE OOBEKTOM WIH CYOBEKTOM
MEPOTIPHATHA, JOCTYNHBI TONLKO B APYIOH cTpaHe.
Kosmnanus pomkna  w3berate  MCNOAL3OBAHHA
MPeCTHAHBIX OTeneil, KYPOPTOE H 0OBEKTOR,
KOTOPRIE HIBCCTHRI Kak ODBERTEL LA MpOBEAEHHA
MEPONPHATHI KyJIETY pHO-PA3BACKATENBHOTO
XapaKTepa HIH KOTOPBIE MOTYT CHHTATBCA CAHIIKOM
POCKOUIHEIMU,

He MOryT opraHu3oBbIBATLCH HIIH CIIOHCHPOBATBLCH

MEPCNPHATHA, MPOBEOIHMbIE 3a npejcnaMH
PecnivGnngm Monmgoea, 3a HCKTHIOMEHHEM
CNEAVIOILHMX CHTYALLMIL:

1) DONBUIMHCTRO ~ YYACTHHKOB  MEPOTIPHATHA
HaxoaaTcs  3a npeaenamu  PecnyGawkm
Monjgosa, M, € TOYMKH 3PEHHA JIOTHCTHKH,
ABJIACTCH Onpasi1aHHO OpraHu3aLMA
MEPOTIPHATHA B JPYTOH CTpaHe;

2) COOTBETCTBYIOLIHE HCTOYHHKH WIH PE3Y/ILTaTHI,
COCTARAIOLLHE e/ HITH npeaMeT
MEPONPUATHA, CKOHIIEHTPHPOBaHBI B JPYTOi
cTpaHe M, ¢ TOYKH 3PCHHS JIOPHCTHKH,
OpPraHu3alMa  MeponpHATHS 23 [IpeielaMu
PecnyOnurn Mongosa seisercs onpasiasHoil

1.12.3. Hudopmanus

Hudopmauma perIaMHO-MAPKETHHIOBOTO
XapakTepa, NpeicTaBifeMas Ha  BLICTABOYHOM
CTEH[IC HIH pacrnpocTpaHAeMas CpelH YYACTHHKOR
MEAULYHAPOAHOID MEPOTIPHATHA J0MmKHA
OTHOCHTBCA K MPOAYKLHH, 3aPerdcTPHPOBAHHON B
CTPaHe NPOBEICHHA MEPOTPHATHA HIIH B CTpaHax
VUACTHHKOB M MOKET TAKNE WMETh OTHOLIEHHE K
NPOAYKUMH (MIIH €€ TNPHMEHEHHIO), elle He
JAPErHCTPUPOBAHHON B CTpaHe, rje NPOHCXOIHT
MEPONPHATHE, NPH YCIOBHH YTO:

a) moboli TakoH pexnaMHeli maTepHan
CONpOROAIAETCH NoAXONAUIHM
VTREPHIAEHHEM C }’IEE.SH.HHEM CTpaH, B
KOTOPbIX MPOAYKUHA 3aperHcTpHpoBaHa M
NOACHAET, YTO Mpenapar WIH  ero
NPHMEHCHHE HE  PErHCTPHPOBaHLEI B
OTACNBHOH CTpaHe,

6) moboil Takol peknamHbli MaTepuan,
KOTOpPBIH OTHOCHTCA K HHopMammu 1o
NPHMEHEHHIO (nokazanus, Mephbl
NPEOCTOPOKHOCTH M T.J1.), YTBEPHKIEHHOH
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1.12.4. Hospitality
Hospitality may be offered to healthcare
professionals in connection with local, national or
international scientific and/or educational events
organised by KRKA or a third party. Such events
may take place in the country or abroad. Hospitality
may be offered also in connection with KRKA’s site
visits.
All forms of hospitality offered to healthcare
professionals must be reasonable and strictly limited
to the main purpose of the event. As a general rule,
the provided hospitality must not exceed what
healthcare professionals would normally be prepared
to pay by themselves on such occasions and must not
exceed the main purpose or the scientific value of the
event. Hospitality is limited to accommodation,
travel and meals (food and drinks). Travel should
always be on the most direct and logical route, taking
into account costs to KRKA. Arrivals and departures
should, whenever logistically possible, coincide with
the beginning and end of the meeting. Hospitality is
offered only to persons who qualify as participants
in their own right, except in those rare instances
where a healthcare professional with a disability
genuinely requires a carer to enable them to travel.
KRKA has implemented cost limits for hotels and
meals that are consistent with norms and
requirements in each country.
KRKA must not provide or fund any stand-alone
hospitality that is not in relation to, and necessary
for, a professional meeting. The provision or funding
of entertainment is not permitted.
If sponsoring or organising an event where some
atlendees participate online, KRKA may provide or
fund appropriate food and drinks only for those
healthcare professionals who are present in person at
an appropriate meeting location. KRKA must not
provide or fund any food or drinks for individual
online attendees.

B CTPaHC HWAH CTpanax, B KOTOPBIX
3APErHCTPHPOBAHA  JIAHHAA  TPOIYKLHS,
JOSEH COMPOBOAATRCA MOACHHTENLHEIM
3a9RJEHHEM O  TOM, YTO  VCIAOBHA
PETHCTPAlLMK Mpenapara paiH4YaloTces B
pa3HbIX CTpaHax.

1.12.4. Nocmenpuumcmeo
3HaKH TOCTENPHHMCTBA MOTYT TNpPOABNATHECA B
OTHOWIEHHH  CTEUMANIHCTOB 31PaBOOXPAHEHHS B
CBA3H €  MECTHBRIMH, HAUHOHAIBHEIMH  HIH
MEAYHAPOAHBIMH HEYUHBIMH H/HIH 00Y4aIOLIHMH
MEPOIPHATHAMH, opranuzyemeivi Komnanueit win
Tperbed croponoi. Takue meponpuaTHa MoryT
NPOBOJMTECA B CTpaHe WiM 3a pyOesoM. JHaku
rOCTENPHUMCTEE MOTYT MPOABIATECA TAKAKE B CBAZH
C IKCKYPCHAMM Ha 3asoj1 KoMnanum,
Bee dopMel rocrenpHuMcTBa, nposBISEMbiE K
CMEUHATHCTAM 3PABOOXPAHEHHA, AOIKHBI ObITh
pas’yMHBIMH H JIOJZKHBI CTPOro OrpaHHYHBATHCH
JIABHBIM HaiwadeHwem meponpusThi. Kak obinee
[PaBKIO, NPOABIEHHA TOCTENPHHMCTBA HE J0/IAKHbI
NPEBLIIATE TOTO, UTO CHELHATHCTH
anpaBooxpaHeHHa Obinu  Gel oOBIMHO TOTOBBI
JANAATHTE W HE JIO/DKHBI NPEBBIIATE HAYHHOMH
LEHHOCTH MEPONPHATHA. ["ocTenpuumcTBo
OrpAHMYMBAETCH  MPOJKHUBAHHMEM, NPOEIAOM M
muranuem (ega w uanutke). [loeanka seerna
AO/DKHA OCYLIECTENATLCA No Hanbonee npaMoMy H
NOFHYHOMY MapLIpyTy ¢ yyetom 3atpar KoMnanuu.
Bpema npubbitis M OTbE3Na  JODKHO, ECIH
MO3BOISIOT BOIMOMKHOCTH, ObITh COMNacoBaHo co
BPEMEHEM HA4ana W 2aBEpIICHUS MEpOIPHATHA.
3HaKH roCTENPHHMCTRA MPOABIAIOTCH TONLKO K TEM
MHLAM, KOTOpbie COOTBETCTBYIOT — KPHTEPHAM
YYACTHHKA, 32 HCKJIIOYEHUEM TEX PEJIKHX ClTyvaes,
KOT/id CNELHANHCT 3PABOOX PAHEHHA c
HHBATMAHOCTHIO JICHCTBHTEIBHO  HYMIAeTCs B
COMPOBOAICHHH JIHIA, NPEJOCTABNRIOWErD eMYy
MOMOLLL TPH MOE3AKE.
B KRKA ycranosneHsl npefensl 3aTpar Ha
NpoMMBaAHHE B TOCTHHHLE WM MHT4HHE,
COOTBETCTBYIOLIME  HOpMaM W TpeGopaHHAM
OTAENBHOH CTpaHbl.
Komnanua He J[o/3KHA NpPeJOCTaBAATh  HIIH
thuHancHpoBath Kakue-1Hbo OTAENBHBIE
[POSRICHHS FOCTENPHUMCTBEA, KOTOPbIE HE HMEKOT

OTHOWIEHHA M HE HYHHB [ANA  [poBejeHus
npodeccHonansioil  setpedd. He  nomyckaercs
NpejoCTaRICHHE HITH (hHHAHCHPOBaHHE

MEPONPHATHI palBieKkaTeIbHOrO XapakTepa.

[lpy cnoHcopcko# MOMIEPKKE HWIH OpraHH3auxu
MEPONPHATHA, B KOTOPOM HEKOTOPBIE CNIELMATIHCTLI
3NPABOOXPAHEHHA TIPHHUMAIOT YYACTHE B OHJIAkH
peacime, KommaHMa MOKET NpeocTABIATE HIH
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1.12.5. Exhibitions
Exhibitions are intended for advancement of
scientific and  professional knowledge and
experience among healthcare professionals. On the
exhibition stand, the name of KRKA must be clearly
visible and recognisable. Informational or
educational materials, items of medical utility and
inexpensive gifts may be made available at the stand.

1.13. Site visits

A site visit of KRKA's manufacturing, distribution
or R&D facilities can help healthcare professionals
and customers to better understand KRKA’s core
manufacturing  capabilities,  technology  and
operations. As such, site visits must have genuine
educational value.

Concerning  venue, information given and
hospitality, the same provisions apply as described
under Events (see point 1.12).

1.14. Educational support
KRKA may support scientific, —medical,
pharmaceutical, and professional education, thus
contributing to the advancement of scientific
medical knowledge of healthcare professionals.
KRKA may provide educational support o
individual healthcare professionals or healthcare
organisations.
The event, for which the attendance of a healthcare
professional is supported, must primarily consist of
scientific, educational, and professional content,
must be directly associated with the healthcare
professional’s practised therapeutic area, and must
be directly related to KRKA’s therapeutic areas. The
event may be conducted in person, online or may be
a combination of both. Educational support may only
include remuneration of the registration fee, travel,
accommodation, and reasonable hospitality. It must
not include daily allowances or any other costs
associated with the attendance at the event and
cannot be extended to family members or
accompanying persons.

dMHAHCHPOBATL MHTAHHE M HANHTKH TOABKO |
COELHANHCTOR IAPaR0OXpPAHEHKA, NHYHO
NPHCYTCTBYIOWMX B MecTe BeTpedd. Komnanus He
NOIKHA  NPEOCTABNSTE  HMAM  (JHHAHCHPOBATHL
MUTAHKE WIM HATHTKM JUIA OTJENbHBIX OHNAHH-
VHACTHHKOB.

1.12.5. Baicmasku
BricTaBkH npenHasHauyeHsl 18 MPOJABHIKEHHA
HAYYHBIX W POQ)ecCHOHANBLHBIX 3HAHWH W ONLITA
cpeaH crnelHanycTos 3apasooxpanennd. Haipanue
KRKA gonauo OBITE ACHO BUAHBIM W Y3IHABACMBIM
Ha BeicTapOuHOM cTeHae. Ha crenne jnonyckaerca

panuune  MHGopMalHOHHBIX  HAM  y4eDOHBIX
MAaTEPHANIOB, NpeaMeTon MEIHLIHHCKOTO
HATHAYEHHHA H CyBEHHPHO#H NPOAYKIHH

HEIHAYWTENEHOH CTOHMOCTH.

1.13.
INocemenne
pacnpeeTHTENbHbIX

IKCKYPCHH HA 32BOJL
NPOH3BOJICTBEHHBIX,
HILH HAYYHO-
weenenopatensckux  obvektos  KRKA - mower
MOMOYL  CMELUHAIHCTAM  3IPABOOXPAHEHHA W
WIMEHTAM TNOAVYHTL Jydllee TPEeACTaBIeHHe ©
MPOHIROJICTBEHHOM u TEXHONOIHYECKOM
NOTEHIMATE W JICATENBHOCTH KommaHud. B cuny
JTOr0 SKCKYPCHH Ha 3aBOJ JIO/KHbLI BbITE TOILKO
o0pazoBaTeNbHOTO XapakTepa.

B OTHOILEHHH MECTa MPOBEACHAA,
npeocTasngeMoii  HHGOpMAalHH M MpOARIEHHI
rocTenpuUMcTBa  NPHMEHAIOTCA  NONOMKEHHA,

onmucanHbie B pazaene «MeponpuaTHay (CM. MyHKT
1.12).

1.14. Momnepxka B 00y4eHnn
KoMmnanua  MOMET  OKalblBaTh  NOLIEPEEKY
HAYHHOI'O, MEIHUMHCKOTO, (apMalieBTHYECKOTD ¢
npodeccuonansioro  ofyuenns,  cnocobCTBYA
TakuMm 0DpazoM, MOBBLIIEHHID YPOBHA Hay4{HO-

MEIHLUHHCKHX IHAHHH CrneUManHcToR
3PaBO0XPAHEHHA.

KoMnanua MOMKET OKa3blBaTh (OJAEPIKKY B
obyueHHH OTAEAEHOMY CNeuHaIHCTY
3paBoOXpaHeHHA HITH OpraHH3aLHH
3PABOOXPAHEHHA.

Conepsanue  0DYHMAIOWEr0  MEPONPHATHA, B

KOTOPOM CTICLHATHCT 3/1pABOOXPAHCHHA NPHHHMAET
yuyacTHe MpPH TOLIEPIKKE KOMNAHHH, AOIDKHO, B
NEpBYIO O4epe/b, UMeTh HayuHblii, oOyualoumi H
npoteccHOHANBLHbIA  XapakTep, AOMKHO ObITE
HEMOCPEACTBEHHO CBA3aHO C TEpanesTHYECKOH
obnacteio  CreuManucTa 3APABOOXPAHCHHA H C
TepanesTHUECKHMH obnacTaMH KomnaHHH.
MeponpHaTHE MOMKET TMPOBOAMTLCA B OHHOM
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KRKA does not finance the attendance of individual
healthcare professionals at certified courses or
programmes  contributing  to  postgraduate
qualifications and degrees of education since this
would provide significant personal benefit.

The aim of the educational support provided by
KRKA is to facilitate the spread of the latest
scientific developments, knowledge and medical
practical recommendations among healthcare
professionals, thus  contributing to  their
competencies. KRKA aims at building its positive
image in the healthcare community by means of
contributions to acquiring new knowledge.

1.15. Service and consultancy
Expert advice and support from healthcare
professionals, healthcare organisations and patient
organisations helps KRKA to make decisions that
ultimately benefit patient care. KRKA may engage
appropriate experts from these segments of the
healthcare community to provide necessary services,
including serving as experts on advisory boards,
speaking at and chairing events, participating in
research, participating in focus groups and market
research, and training and educating about products.

1.15.1. Healthcare professionals
Engagement of healthcare professionals and related
arrangements must meet the following criteria:

(a) A legitimate need for the services has been
clearly identified before they are required
and before making arrangements with
prospective consultants;

(b) A written contract or agreement is entered
into specifying the nature of services to be
provided and, subject to point (c) below, the
basis for payment of these services;

(c) Remuneration for services is reasonable and
reflects the fair market value of services
provided considering the skills, experience,

peKHME, B PEKHME OHITAHH HIH B COYETAHHH TOTO H
apyroro. [Tonnepika B 06yHeHHH MOKET BIIIOYATE
TONBKO BO3MELLEHHE PETHCTPALMOHHOTO B3HOCA,
PacxoloB HAa MPOE3d, TNPUKHBAHHE H 3HAKH
FOCTENPHHMCTBA B pasyMHBIX  mpejenax.
Mongepixka B ODYUCHHHM He [OMUKHA BKIIOHATH
CYTOUHEIE WK JI00bIE APYTHE PACXO]IbI, CEATAHHDIC
C Y4ACTHEM B MEPONPHATHH, a TaKKe HE MOMET
pACTIPOCTPAHATLCA ~ HA  WIEHOB  CEMBH M
CONpOBOIANIIITHY JIMLL

KRKA He  paipeliaeTcs  (PHHAHCHPOBATH
NnoceleH e OT/IENbHBIMH crelHanTHCTaMH
3APaBOOXPAHEHHA  CePTHHHUMPOBAHHLIX  KYPCOB
MM MpOTPamMM, CHOCODCTBYIOIIHX  TMOTYHeHHIO
CBHACTENLCTE 00 OKOHYAHMH [OCIEAHIUIOMHOTO
obpasoBaHks M yueHbIX cTeneHel, NOCKONBKY 3TO
npuHecno Bl 3HAYHTENBLHYIO JIHHHYIO BRITOLY.
Llenbio NpefoCTABNEHHS TOMIEPHKKH B 0DYHEHHH
SBNAETCA PACNPOCTPAHEHHE NOC/EIHHX Hay4HBIX
pazpaboTok, 3HAHHIT H NPAKTHYECKHX MEHITHHCKHX
peKOMEHIALHI cpelu CheUHanucToR
ajpapooxpaHenus,  cnocobeTeya  pocTy  HX
womnerenunn, Lenmo KRKA ssinserca cosjadde
NONOKMTENLHOIO HMHKA CPeH  YHacTHHKOB
CHCTEMBI  3/PABOOXPAHEHHS [MYTEM OKa3zaHHA
MOMOIIH B NPHOGPETEHHH HOBBIX 3HaHUH.

1.15. Yeayri u KoneyibTAIHH
MpodeccHoHaNbHAS KOHCYJLTAUMH W MOJIEPHKKA
CO CTOPOHLI CMNEUHAIMCTOR 3APaBOOXPAHEHHA,
opraHuzaunit  37paBoOXpaHeHHA M MALMEHTCKHX
oprannzaunii  momoraior  KRKA  npuHumMarh
pelicHHA, KOTOpPbiC B KOHEHMHOM WTOre NpHHECYT
nojib3y B JieveHHH nauumenTos. KoMnaHua MOKET
MPMBNEKATh OMPENECHHBIX 3KCNEPTOB  CPElH
YHMACTHHKOB ~ CHCTEMbI  3IPaBOOXPAHCHHMA K
npeaocTaBieHHio HeoOXOAHMEIX YCIYT, BRIIOYAd
Y4ACTHE B KAYECTBE DKCMEPTOB B 3KCTIEPTHBIX
COBETAX, BEICTYIUIEHHE W NPEICENATENLCTEO HA
MEPONPHATHAX, YHACTHE B HCCNEIOBAHHUAX, YUaCTHE
B (JOKYC-TPYNNAX H HCCNEAOBAHHAX PLIHKA, & TAKKE
obyueHHe H HHPOPMHPOBAHKE O MPOIYKTAX.

LI5.1. Cneuuanucmst 30pacooxpanerus
[IpHBJIEYeHHE CIELMATHCTOB 3APABOOXPAHCHHA M
CBA3AHHEIE € O9THM  MEDONpPHATHA  AONKHBI
COOTBETCTBOBATH CEAYIOIHM KPHTEPHAM:

i) jakoHHas noTpebHOCTE B yeayrax
momkHa ORITH YETKO OmpejeneHa 10
HAMANA OKAZAHMA Youyr W 0
JIOCTHIKEHHA JIOFOBOPEHHOCTH 00 MX
OKazaHuM € MOTEHIHAILHBIMH
KOHCYJIETaHTaMH,

b) JAKMIOYAETCA THCBMEHHBIH JI0r0BOP
WIM  COrnaileHHe ©  YKa3aHuem
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job role, prominence and location of the

individual performing the services:

(d) Remuneration is made only for performed
work:

(e) Healthcare professionals are selected based
only on their qualifications, expertise and
abilities to provide the service. KRKA
personnel responsible for selecting the
experts must have the expertise required to
evaluate whether the proposed healthcare
professionals are appropriate;

(fi The number of engaged healthcare

professionals is not greater than the number

reasonably necessary to achieve the
identified need;

KRKA maintains relevant records and

makes appropriate use of the services

provided by consultants;

(h) The hire of a healthcare professional to
provide a relevant service is not an
inducement to recommend, prescribe,
purchase, supply, sell or administer a
particular product.

Krka supports all efforts made in order to provide
transparency in any transfers of value between
pharmaceutical ~ companies and  healthcare
professionals, and complies with all applicable rules,
while applying special attention to compliance with
applicable personal data protection rules. Krka
supports that the experts declare that they have
provided paid services to KRKA whenever they
write or speak in public about a matter that is the
subject of the agreement or any other issue relating
to KRKA.

(g)

1.15.2. Healthcare organisations

xapaKTepa MpPefOCTABIAEMBIX YCIYT
H, ¢ cobmoacHHeM nonokenHs (c)
HHMKE, YTO HABAACTCH oCHOROI FilE
OIJIATDLE 3THX YCNIYT;

c) pasMep KOMNCHCALMM 33  YCIYTH
ARNAETCA PAIVMHEIM M OTpaKacT
pealibHY)  PBIHOMHYHY  CTOHMOCTh
ApeAOCTaBNAEMBIX YCIOYT C YHETOM
HABLIKOH, OneTa, JOIMKHOCTH,
W3BECTHOCTH W MECTOHANOAIEHHA
JIHUA, OKA3LIBAIOILETD YCIYIH,

d) BOZHATPAMIEHHE oniayHBaeTca
TONLKO 38 OKA3AHHBIC YCTYTH;

e) BLIDOP CTIELHAITHCTOR
3ApaBoOXpaHeHH OCHORAH
HCKTIOYHTENBHO Hil HX
KBanHHRALHH, OfbITE "
CIOCoOHOCTAX NpeaocTaRIATE
VCIYTH; TIEPCOHAN, OTBEUAIOWIHH 33
BLIOOP  KOHMCYJBTAHTOB  JIOJ/UKEH
obnanars KOMNETCHLHAMH,
COOTBETCTRYIOIMME  TpeDoBaHuam
s OLIEHKH COOTBETCTBHA
OTAENIBHOIO CTeLHAIHCTA
3APABOOXPAHEHHS ITHM KPHTEPHAM;

f) YHCAO NPHBIEKAEMBIX CHEUHANHCTOR
3APABOOXPAHEHHA  HE  JOJBKHO
NpeBLIUaTh YHCIE, pazymMHo
Heo0X0AWMOro, MCXOAA H3  paHee

onpeneneHHRIX notpebHocTeil;

g) KOMIIAHHA BEET COOTBETCTBYIOUMH
yuer W obDecrneyuBaeT aJCKBATHOE
HCNONBI0BAHHE YCIIyT,
NpeA0CTABAAEMBIX KOHCY ILTAHTAMH

h) NpHBJICYEHHE CMIELHANTHCTOR
3APABOOXPAHEHHS €  3amMpocoM
0Ka3aTh COOTBETCTBYIOLIHE YCITYTH HE

ABNAETCH nobyxaeHHeM K
peKOMEH/IALIHH, HA3HAYEHHIO,
MIOKYTIKE, cHabeHHIo HJTH
NPHMEHEHHIO ONpeNENEeHHOro
npenapara.

KPKA nojaepiuBaeT BCe YCHIMSA, HANpPABICHHbIE

Ha obecneueHne  TpaHcnapeHTHoCTH OGO
nepeaatH LeHnocTel mexay (GapMaleBTHHECKHMH
KOMMAHMAMH W CMIEHHATHCTAMH 31PABOOXPAHEHHA,
¥ cobnoiaeT BCe MPHMEHHMBIE MpaBwia, YAENaa
ocofioe BHUMaHHe coODMONCHHIO AEHCTBYHOIMIHX
MpaBHl 3AUIATHL NEPCOHANBHBIX Aannbix, KPKA
nojepikHeaer, 4Tobel 3xcnepTsl coobiuamM, 4TO
oun npenoctaeind  KRKA  nnatheie  ycayru,
BCErMA, KOrAa OHH MHIIYT HITH My0IAHYHO rOBOPAT O
BONPOCE, ABAAKOIIEMCH TMPEIMETOM COTIALICHHA,
WIH  moboM  JpYTOM  BOMPOCE,  HMEHOLLEM
oTHOIIEHHE K KoMnanuu,
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Contracts between KRKA and healthcare
organisations under which they provide any type of
services to KRKA are only allowed if such services
(or other funding):

(a) Are provided for supporting healthcare or
research and development;

(b) Do not constitute an inducement 1o
recommend, prescribe, purchase, supply,
sell or administer specific prescription-only
medicinal products;

(c}) Any remuneration for rendered services
reflects the fair market value of services
provided:

(d) Remuneration is not dependent on
prescribing or recommending products and
no condition of this type may be expressed
or indicated.

If KRKA sponsors an activity, the amount paid must
be fair market value considering the nature and scale
of the activity and any commercial benefit available
to KRKA.

1.16. Social contributions
KRKA may contribute to the communities it serves
by making charitable financial and in-kind donations
to healthcare organisations to support healthcare
goals if permitted by national legislation. Legitimate
purposes include support or scientific research,
medical education, patient education, patient access
to healthcare and the overall development of
healthcare systems.
Donations and benefits in kind to healthcare
organisations are only allowed if they:

(a) Are given as a response to an unsolicited and

independent request from the potential

1.15.2. Opzanuzauuu 30pagooxpanenis
3akmouenue kouTpakToR mexay Komnanueid w
OpraHM3alMAMK  3APABOOXPaHEHHA B paMKax
KOTOPHIX  OHH okazbiBaoT molble  ycayrH
Komnanuu, 10nMycKaeTcs TONBKO NpH YCIOBHH, 4TO
TAKHE YCIyTrH (wnm apyrae BU[IbI
(HHAHCHPOBAHHA ):

a) NpeloCTARIAIOTCS C UeNblO NOJIEPHKKH
1IPABOOXPAHEHHA HITH HAYUHBIX
Heenenorannii M pazpaboTok;

) we sBamOTCA  NODYIKACHHEM K
peKOMEHIALIHK, HAZHAYCHHIO, NOKYNKE,
NOCTABKE, NPOJAKE WIH  NPUMEHEHHIO
onpeieleHHbIX PELENTYPHBIX NPENapaTos,
B) paimep moboi KOMMNEHCAlUH 34
NpefocTaBASEMBIE  YCIYTH OTpasKaeT
pealibHyHo PBIHOYHYIO CTOHMOCTB
NpeAoCcTARIAEMBIX YCIYT,

(r) BOIHArpakAcHHEe (KOMMEHcauWa) He
FABHCHT OT HA3HAYCHHA HITH PEKUML"H,HH.LU‘IH
NEKAPCTBEHHBIX [PENapaToR W HHKAKHE
YCIOBHA TAKOrO THNA HE MOryT ObiTh
BBIPAKEHB! WIH YKa3aHbl.

Ecnw  KoMmMnanHa  OKaiblBaeT  CAOHCOPCKYHO
NOA0EPHKY KaKOro-To MEpPONpPHATHA,
BBIMUIAYHMBAEMAA CYMMA JIOJKHA COOTBETCTBOBATH
peansHOW  peIHOYHOH  CTOMMOCTH € YHETOM
xapakTepa M macurraba MeponpuaTHa u mo0OH
KOMMEPUECKOH BLITOJIBL, AOCTYNHOH KOMMAHHH.

1.16. baaroroBopHTEIbLHbIE
NOKePTBOBAHHS
KoMnaHua MOMKET BHOCHTL BKnaa B cooluecTsa,
KOTOpBIE oHa noaaepAHBAaET, jaenas

GaroTBOPHTENbHBIE (JHHAHCOBBIE H HEJEHEKHBIC
MOMKEPTROBAHMA OPTaHW3ALMAM 3/PABOOXPAHEHHA
I718 MoAZepscid UeneH 3ApapooxpatHeHts, CCny 1o
paspelicHO HAUMOHANBHEIM 3aKoHo/aTenbcTBOM. K
JAKOHHBIM  LEMSM  OTHOCATCH NOJNEPIKKA HITH
HAYYHBIC HCCAENOBaHMA, MEAHLIHHCKOE
ofpazosanne, O00y4eHWE MALUWCHTOB, AOCTYM
MAUMEHTOB K YCIyraMm 31paBooxpaHenns u obuiee
Pa3BHTHE CHCTEMBI 31PABOOXPAHEHHA.

recipient; TMpenocrasieHne  nokepreopanuii  (kak B
(b) Are given to cover for a specific need, | newewuoii, Tak M B uatypansHoii  dopme)

programme or project of the potential | opranusaumsam  31paBOOXPAHEHHA  OMYCKACTCH

recipient and not as an unrestricted | TONLKO B TOM CIYUAE, ECIH OHH:

contribution;

(c) Are not provided to individual healthcare a) npefocTaBIAlOTCA B OTBET  Ha
professionals or for the benefit of individual CaMOCTOATEBHO MHHLIHHPOBAHHBIH
healthcare professionals; HEJABHMCHMBIH  3ampoc  MOTEHUHANLHOrO

MoNy4aTens;
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(d) Are documented and kept on record by
KREKA; and

(¢) Do not constitute an inducement to
recommend, prescribe, purchase, supply,
sell or administer specific products, and
KRKA does not expect any favours or
benefits for its social contributions, and

(f) Are in accordance with all applicable rules.

1.17. Patient organisations

In accordance with Krka's mission, KRKA may
provide financial support and/or non-financial
support to patient organisations to benefit healthcare
or society. KRKA may engage patient organisations
to provide services for the purpose of supporting
healthcare or research. KRKA does not seek any
influence on patient organisations’ activities and/or
materials they support because of KRKA's
commercial interests.

1.18. Disclosure of transfers of value
to healthcare professionals,
healtheare organisations and patient
organisations

Transparent relations and interactions between
KRKA and healthcare professionals, healthcare
organisations and patient organisations assist
informed decision-making and help prevent
unethical and illegal behaviour. KRKA should
endeavour to disclose transfers of value within the
scope of the Medicines for Europe Code of Conduct
on all territories where the Medicines for Europe
Code of Conduct applies where such a disclosure
and/or reporting is not defined by other applicable
rules. Transfers of value may include anything of
value that is provided or transferred by KRKA
(directly or indirectly via third party acting at its
direction) to a recipient, including monetary
payments or in-kind benefits. Disclosures must
always comply with data privacy legislation and
competition law.

(b) npejMoCTABNAOTCA ANA  [OKPBITHA
KOHKPETHOH 10TPeOHOCTH, NPOrpaMMel Hiu
HFIGC.KTH MOTEHUHATEHOTO I'ID.I'I}I"-IET&JTR, a He
B KAUECTBE HEOTPAHWYEHHOIO BIHOCA,

() He nNpelOCTABNAKOTCH OTAENBHBIM
CHELHANTHCTAM  3PABOOXPaHEHHS MWIH C
BRIFOOOH 1OnA OTIOENBHBIX CHEUHANHCTOB
3ApaB0OX PAHEHHA,

(d) pokymenTHpPYIOTCH M
apxueax Komnanuu; u

(e) wHe senmoTca  nobysaeHHeM K
PEROMEHIALIHH, HAZHAYMEHHIY, TNOKYTKES,
NOCTABKE, NPOALKe HWIH  MPHMEHEHHIO
OT/IE/ILHEIX.  NEKapPCTREHHBIX Npenaparos,
Komnanus He okuaaer Kakux-nubo jabror
WIH BBITOJ 3@ cBoH GaroTBOpHTE/ILHEIE
MOKEPTBOBAHHA, H

(f) cooTBETCTBYIOT BCEM TPHMEHHMBIM
MpaBHIaM.

XpaHATCH B

1.17. ManuenTecKkne opraHuianuy

B cooreercrend ¢ wmuccued KPKA, xoMmnaHus
MOMKET NPEAOCTABIATE MATEPHANBHYIO M [HIH
HEMATEPHANLHYIO NoAAepHKKY NALHEHTCKHAM
OpraHMzalMsM B MONb3Y 3APABOOXPAHEHHA HIIH
obuiecTeeHHoCTH, KoMnaHus MOMKET NpHBIEKaTh
NalMEHTCKHE OPraHH3alMH A8 OKasaHus ycuyr B
LENAX TIOMLIEPIKKH 31PABOOXPAHEHHA HIIH HAaY4HBIX
uecnenopanuil,. KoMmnanma He OomkHa BAMATE HA
NEATENLHOCTE MAUHEHTCKHX OpranM3aumi  WHiH
MaTtepHaibl, NS KOTOpbIX OHAa [MpeioCTaBnseT
NOMICHIKKY, 3@ CHET KOMMEPHECKHX HHTEpecoB
KOMTAHHH,

1.18. PackpwiTie uHdopMauHn o
nepegate HEHHOCTEH CHEMHATHCTIM

3ApABOOXPAHEHHNA, OPraHH3AUHAM
3ApABOOXPAHEHHA H MALHEHTCKHM
OpPraHu3AIHIM

OTKpLITEIE OTHOLIEHHS M B3AHMOASHCTRHA MEKIY
Komnanueii u cneuHanucTaMH 3paBooxpaHeHHi,
OpraHu3almnAMH 3/IpaBOOXPaHEHHSA H
NALUMEHTCKHMH  OPraHH3alMaMy  crnocoOCTRYIOT
NPHHATHIO  pelieHHidi ¥ NpeoTBPaLLEHHIO
HEITUMHOTO M HE3aKOHHOTO nopefenna, Komnanna
A0JKHA CTAPATLCH PACKPLIBATE HHOOPMALMIO ©
nepemaue  ueHHoctel B pamkax  Kodexca
accoyuauu  «/lexapcmeennvie  cpedcmsa  Onf
Esponm», Ha Bcex Tepputopuax rae Kooexc
accoyuayuu  «/lexapcmeennwie  cpedemsa  OnA
Egponui» NpHMEHAETCA W r/€ TAKOE PacKphITHE
WHIM  npefocTaBneHMe  MH(pOpMauud - He
onpeneneHo npuMeHHMeIME npasunamu. Tlepenava
LeHHOCTEH MOMET BKIOHMaTh JM00be UEHHOCTHO-
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Disclosures are published on the websites for each
market on a yearly basis by 30 June for the previous
year.

KRKA should disclose engagements and transfers of
value to healthcare professionals and healthcare
organisations that could potentially pose a conflict of
interest, and should encourage the recipients of the
transfers of value to disclose them where this would
be in the best interest of patients or the public.
KRKA discloses transfers of value in the recipient’s
country of primary practice.

1.18.1. Healthcare professionals
On individual, named basis, the following transfers
of value shall be disclosed:

- Fees for services and consultancy;
aggregated honoraria (excluding expenses
such as meals and drinks, travel and
accommodation) paid by KRKA to a
healthcare professional in exchange for the
provision of services, such as serving as an
expert on an advisory board, speaking at a
Company organised event, participating in a
focus group, etc. Fees paid in connection
with R&D activities or market research are
excluded from the scope of the disclosure.

- If a healthcare professional refuses to
provide consent required under applicable
personal data protection rules, the data will
be disclosed on an anonymous basis. If
multiple healthcare professionals refuse
consent, then the transfer of value data must
be aggregated indicating the number of
healthcare professionals included in the
aggregation.

Provided support to attend third party organised
events, site visits and Company organised events
must be disclosed in these sub-categories. The (total)
amount of support provided, which may include
registration fees, travel and/or hotel costs and the
number of healthcare professionals supported, must
be disclosed.

IHAYMMBIE  TIPEAMETHI, NpPEeIOCTABICHHbBIE WIH
nepenanisle Komnanuel (HenocpeACTBEHHO HIH
Yepes TPETbIO CTOPOHY, [OEHCTBYIOULYHD B €€
HMHTEpEcax) MOJYYaTeno, BKIIOYas JICHEKHBIC
OnNaThl WIH BojHarpaxenws B mobol dopwme.
Packpeiie  uH(opMauMM  Beerjaa  J0/DKHO
OCYLLECTBAATRCA B COOTBETCTBHH c
JAKOHOJATENLCTBOM O  KOH(HAEHUHANBEHOCTH
JAHHBIX W 3aKOHOM O KOHKYPEHLIMH,

Hudopmanma, nojeskanas PACKPBITHIO
onybnukoBaHa Ha pef-CTpaHMUAX JUIA  KEXKIOIO
OTARNLHOID PHIHKA Ha ro080M yporre 10 30 HioHS
3a NpebUIYLIHE ro,

KoMnauus J0JKHA packpbiath WH(popmalHio o
COTpY/IHHYECTBE W mepeave  LEHHOcTeH
crerHanIicTaM 31PaBoOXPAHEHHA H OPraHH3aLHAM
3PABOOXPAHEHHA, KOTOPLIE MNOTEHLUHANLHO MOTYT
npejcragnath cobol  KOH(IMKT WHTEPECOB, M

AOMKHA NOOIWPATE  noAydaTenedl  LEHHOCTEH
PACKpPHIEATE 3TY HH)OPMAUMIO, KOTJA Takoe
packpeitie  uubopmaumn  Oyner  OTBevalh

MHTEpecaM MaluHeHTOR HiH 00IEeCTREHHOCTH.
KoMmnanua packpeiBacT HH(pOPMALHIO O nepenave
LEHHOCTEH B CTpaHe OCHOBHOH AEATE/ILHOCTH
NOAVHATENA,

1.18.1. Creyuaaucmul 30pagooxpanenis
Jina  Kamaod WMHAMBHIYAIBHOH  OpraHHM3allHH
npefocTagngerca  MHpopMaums 0  cneaylouieH
nepegaye LeHHOCTEH:

- ToHopapel 3a YyCOyr# H KOHCYNbLTALIHH:
AeHEmKHbIE BOIHATPAAKIEHMA (3a
HCKJIIOUEHHWEM  PACXOZIOB  HA  TIHTAHME,
Mpoein W NpPOKHBAHME), ONNAYHBAEMBIC
Komnanuei CMELHATHETY
3ApaBOOXPAHEHHA 34  OKa3aHWe YCIyT,
TAKWX KAK BRICTYIUIEHHE B K44ecTee
IKCMEPTA HA BCTPEYaX KCIIEPTHOTO COBETA,
BBICTYTIEHHE Ha MEPONPHATHAX,
opranuzyembix  Kommanueld, npuHaTHE
yuacTia B hokyc-rpynnax u 7.4, ['oHopapsl,
OMNAavHBAEMBIE CHELHAIHCTAM B paMKax
Hay4HBIX HCCenoBaHKHA 1 pazpaboToK MM

uccleIoBaHMH  pBIHKA, HE  NOJNEHKAT
PacKpBITHIO.

- B cy4ae, eC/IH CIELHATTHCT
3lIpaBoOXpaHerua OTKAILIBAETCA oT

NpeoCTABIEHHA Cornacus, TpedyeMoro B
COOTBETCTEHH C HPHM@HHMHMH I'I]JH.HH.I'IEMH

3AMTEL  MEPCOHANLHBIX  JAHHBIX, TO
jaHusle  Oyayr  packpbigaThed  Ha
aHoHMMHOII ocHoBe. [EciW  HECKOMBKO
CMEHATHCTOB 371paBOOXPAHEHHA
OTKA3BIBAIOTCSH oT NpefocTapIeHH
corjacus, TO JaHHBiE O Tepeaade
eHHoCTell  momiHbl  ObiTh  cobpansl,
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1.18.2. Healthcare organisations
On individual, named basis, the following transfers
of value shall be disclosed:

- Fees for services and consultancy:
aggregated honoraria (excluding expenses
such as meals and drinks, travel and
accommodation) paid by KRKA to a
healthcare organisation in exchange for the
provision of services, e.g. serving as an
expert on an advisory board, speaking at a
Company organised event, participating in a
focus group, etc. Fees paid in connection
with R&D activities or market research are
excluded from the scope of the disclosure.

- Grants and donations: aggregated monetary
amounts and brief description of the nature
of the grant or donation (e.g. research grant,
equipment donation, product donation, efc.).

- Sponsorship of activities and events:
aggregated monetary amount of all
sponsorships.

1.18.3. Patient organisations
On individual, named basis, the following transfers
of value shall be disclosed:
- Support: financial and in-kind support in the
form of grants, donations and sponsorship of

YEA3bIBAA ROMHYSCTRO CICLUHATTHCTOR

3APAaBOOXPAHEHHA, BKIIOHEHHBIX B chop

OAHHBIX.
Uudopmauus o npefocTarieddd NoAIepPHKH IS
MPHHATHA YYACTHA B MEPOTPHATHAX,
OpPraHH3yEMbIX TPETBEH CTOPOHOM, IKCKYpCHAX Ha
3AR0OM H MEPOTTPHATHAX, GPFEHHE}'EMI:IX
Komnanmei, nomkHa OBITE packpeita B 3THX
cyOkareropuax. KoMnanua N0/AKHA PacKpbIBaTh
uuthopmaumio 06 obiel cyMMe npelocTaBIeHHOH

NoAnepiKKH,  KOTopas MOGKET  BKIIOHATH
BOIMELIEHHE PerHCTPALIHOHHEIX B3HOCOB,
TPAHCNOPTHLIX PACXONOB WHWIM PacxoioB Ha
NpOKMBAHHE W O  HUCAE  CNICLMATHCTOB

31PABOOXPAHEHHS.

1.18.2. Opzanuzauuu 30pasooxpanenus
Jdna  Kawaoil  MHAMBHAYAIBHOH — OprasHu3auiu
npepoctagngercas  HHGoOpMalMA 0 Cleaylolen
nepenade UEHHOCTEH:

- Tlowopapsl 3a ycnyr# W KOHCYTbTaLHH:
JEHEIKHBIE BORHATPAKIACHHA (3a
HCKIOYEHHEM  PacxXo0B  Ha  THTAHME,
npoesl W TPOKHBAHWE), ONIAYHBAEMbIC

Komnanwnei OpraHH3auHH
3APABOOXPAHEHHS 38 OKA3aHHWe YCIyT,
HANPHMED, BRICTYIUIEHHE B KA4eCTES

JKCHEPTa HA BCTPEUAX IKCMEPTHONO COBETA,
BLICTYTUIEHHE Ha MEPOTPHATHAX,
oprannzyemeix  Komnanwed, npHHATHE
yuacTis B (okyc-rpynnax 1 v.4. ['onopapsr,

ONAAUMBAEMEIC B PAMKAX  HAy4HbLIX
HecnepoBaHdii M paspaboTOK MM
UCCIENORAHHA  pbIHKA, HE  MNOOICHKAT
PACKPRITHIO.

- T'paHTel M NOMKEPTEOBAHMA: [CHEHHBIE

CYMMBI M KOPOTKOE OMHCAHME TPAHTa HIH
NOKEPTBOBAHHSA (IPAHTBI HA HCCIEL0BAHHE,
NOKePTBOBAHHA Ha  obopynosanue,
NOMEPTBOBAHHSA HA NPOIYKTHI, H T.JL).

- CnoHcopckad NONAEPHKA MEPOTIPHATHIA

COBOKYTNHAA  [I€HEsKHas  cymma  Beei
CNOHCOPCKOH NOAIEPHKRKH,
1.18.3. Maynenmcrue opzanusaun
Jina  kaknofl  MHAMBHIAYANLHOH — OpraHH3alHK

npegoctasngercs  wHopMaius 0 cnenyiomei
nepeaqe LeHHOCTER:
- Toamepwka: uuancoBas W HEJCHEKHAA

activities and events. nojIepikKa B BHIIE [PAHTOR,

- Fees for services: contracted services per NOMEePTROBAHKI H CMOHCOPCTRA
patient organisation including a brief MEpOTIPHATHIAL

description of the nature of the transfer of - Tonopapsr 3a YCITyIH: YCIIYTH,

value and the amount provided. npefocTaBNfieMble N0 JIOFOBOpY AR

KKAol  MAUHEHTCKOH — OpraHusaumu,
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1.19. Responsibility
Krka's representatives and all marketing staff are
responsible for providing true, accurate and essential
information consistent with the Summary of Product
Characteristics. Krka's representatives and all
marketing staff are responsible for compliance of all
their activities with all applicable rules.
Marketing Managers in the markets are responsible
for compliance of all marketing activities with all
applicable rules.
Directors of representative office are responsible for
compliance of all activities (including the disclosure
of transfers) with all applicable rules.
Director ofrepresentative office, and Marketing
Managers are responsible for regular training and
education of marketing staff on all applicable rules.
All employees involved in marketing activities must
familiarise themselves with the content of the Code
through the eCampus e-learning system and
presentations at cycle meetings, and annual repeat
trainings through the eCampus e-learning system or
presentations at cycle meetings.
A violation of the Code may constitute a violation of
work duties and may lead to a disciplinary action
and/or ordinary or extraordinary termination of the
employee's employment relationship.
The Code must be revised at least once every five
years and at any significant modification of the
legislative framework.

1.20. Enforcement

The provisions of the Code must be respected by the
. Director, Marketing Managers at Krka
representative office are responsible for adoption of
relevant local Codes for this purpose, whereby
taking into account possible stricter national
requirements and registered activities of the
representative office.

BKIH04Yad KOPOTKOE ONHCAHME Xapakrepa
nepeaadH ugHHoeTeld 1 cyMMy,

1.19. OrBercTBeHHOCTH
IMpencrasureny KPKA wu  Bce COTpyAHHKH
JENapTaMeHTa MAPKETHHIA HECYT OTBCTCTBCHHOCTD
38 NpefoCTABIEHHE  BEPHOH, TOMHOH  #
CylecTBeHHOH WH(OpMALMH B COOTBETCTEHH C
Obmei XApaKTepHCTHROH NEKAPCTEEHHOTD
npenapara. [lpeacrasurenn KPKA u peck nepconan
AenapTaMeHTa MapKeTHHIA HECYT OTRETCTRBEHHOCTD

34 COOTRBETCTEHE BCEX NpoBOIHMbBIX HMH
AKTHBHOCTEH BCem NpPHMEHHMEBIM NpaBHIiaM.

MapkeTHHr-MEHEIKEPEl  HA  PHIHKAX ~ HECYT
OTBETCTBEHHOCTh 24 NPOBENEHHE BCEX

MAPKETHHIOBLIX MEPONPHATHH B CODTBETCTBHH CO
BCEMH ,J],E}“'IC-TE}"[{}I.I.I.HMH MpagHIaMH.

Jlupexrop NPeICTABHTENLCTRA HeceT
OTBETCTBEHHOCTH 33  COOTBETCTBHE  BCex
akruBHocTel (BrUnouas packphiTHE MHPOPMALIHK O

nepenavue  UEHHOCTeH)  BCEM  MPHMEHHMBIM
npasHIamM,
JlupekTop  MpelcTABHTENLCTBA M MApPKETHHI-

MEHEMKEPBI HECYT OTBETCTEEHHOCTL 38 NPOBEACHHE
PEryispHbIX TPEHHHTOB W 00YYEHHE COTPYAHHKOB
MapKeTHHra B 001ACTH BCEX NPHMEHHMBIX TIPABHIL.
Bee coTpyAHHKH, YYACTBYHOIME B AEATEILHOCTH N0
MapKeTHHTY JOIKHBI 03HAKOMUTHCA c
cozep/KaHHeM Koodexca yepes  CHCTEMY
afekTpoHHoro ofydedns eCampus H NPE3EHTALHH
HA LMKIOBBIX BCTpe4ax H TNYTEM EKEroJHBIX
MOBTOPHBIX TPEHHUHTOB yepes CHCTEMY
anekTpoHHOro ofyvenus eCampus W Npe3eHTalHK
Ha LMKJIOBLIX BCTpEYax.

Hapywenue Kodexca MOKET npeicTasnars cobok
HApYIIEHHE TPYIOBBIX 0DA3AHHOCTEH W MOMKeT
MPHBECTH K AMCLMIUIHHAPHEIM MepaM  H/WaH
MpEKPAIEHHIO TPYIOBBIX OTHOLICHHHA B ODBIMHOM
HITH JIOCPOYHOM NOPSJIKE.

Konekc HeoDX0nMMO nNepecMarpHBATE HE pesxe

OIHOTO paza B [NATE JeT W NpH  nwobom

CYLIECTBEHHOM H3MEHEHHH HOPMATHBHO-NIPABOBOH

Daikl,

1.20. IlpuBeaenne B HCOOJIHEHHE
[Nocranoenenns Kodexca nonsuel colnoIaTeca B
npeacTasuTeNbeTBe.  JlMpeKTopa W MapKETHHI-
Menemkepsl B npeacrasurenscTeax KPKA nvecyt
OTBETCTBEHHOCTD 3a MPHHATHE COOTBETCTBYIOLIErD
mectHoro Kodexca nns 3TOH UeaM, 0pH ITOM
MPHHHMAA BO BHUMAHHE BOIMOMKHEIS Donee CTpOTHE
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Any breach of the provisions of the Code shall be
considered a breach of employees’ employment
duties under applicable rules.

TpefOBAHHA B CTPAHE H 3APETHCTPHPOBAHHLIE BH/LbI
AeATCIBHOCTH ﬂpﬂﬂﬂTﬂBm.ﬂbﬂTﬂﬂ.

Jioboe wapywenwe nocraHoBrenui  Konexca
CYMTAETCA HAPYUICHHEM TPYAOBLIX 00f3aHHOCTEH
pabOTHHKA B COOTBETCTBHH € NPHMEHHMEIMH
NpaBHIAMH,

2. REFERENCE DOCUMENTS
Krka's Code of Conduct
Code of Conduct — Medicines for Europe
Rules on fraud prevention, detection and
investigation
Directive 2001/83/EC of the European Parliament
and of the Council of 6 November 2001 on the
Community code relating to medicinal products for
human use as amended
Regulation (EU) 2016/679 of the European
Parliament and of the Council of 27 April 2016 on
the protection of natural persons with regard to the
processing of personal data and on the free
movement of such data, and repealing Directive
95/46/EC (General Data Protection Regulation,
GDPR)
Law no. 133 of July 8, 2011 on the protection of
personal data.

Decision of the Government of the Republic of
Moldova No 944 from 3.10.2018 on the approval
of the Regulation on ethical standards for the
promotion of medicines

2. CCBUJIKH HA IOKYMEHTbI
Kooexe nosedenun komnanuu KPKA

Kodexe accoyuayuu «/lexapemeennvie cpedcmsa
cs Eapornsis

lpasuta  npedynpexcdenun,
Pacciedosanin MoweHHuecmea
Jupextusa 2001/83/EC Esponeiickoro napnamenra
u Cosera or 6 wnoabpa 2001 r. o koxpekce
Coobwectsa 0 JIeKapcTBEHHLIX Mpenaparax Ans

GHASASHIA u

MEIMIMHCKOrO  MPHMEHeHHs B nochenHed
peAaKLHH
JNupexruea  (EC)  2016/679  Eeponeiickoro

napnamenra u Coseta ot 27 anpens 2016 roaa «O
3aimTe (PHIHYECKHX NHLL B OTHOINEHHH 06paboTki
NEPCOHANBHBIX  JaHHBIX W 0 cBoBoaHOM
flepeMelieHHH  TAKMX  JIAHHBIX» W OTMeHe
Jupextuen 95/46 / EC (OGmpe npasuna 3ailMThl
nanublx - General Data Protection Regulation,
GDFPR)

3akon Ne 133 or 8 wmoas 201]
lTEPCﬂI-IELI'IhIII:-lX JAHHBIX.

r. O 3allHTE

Hocranosaenne [paputeascrsa Pecnybankn
Moagosa No 944 or 3.10.2018 ob yrsepkaeHnH
[Monokenns ob 3TH4ECKHX HOPMAaxX MPONBHKEHHHA
NIEKAPCTB

3. ATTACHMENTS

Mone

3. NMPHJIOKEHHA
OrcyTeTRyioT

4. HISTORY

Date of preparation: 21.01.2021
First revision: April 2023,

Updated requirements and terminology in
most of the items according to the updated
version of the Medicines for Europe Code
of Conduct.

The scope of the document extended to
cover promotion of all products.

4. UCTOPHUS U3BMEHEHHHU
Jlara paspaborkn: 21.01.2021.
Mepras penakuus: 2023

O6uosnente TpeGOBAHHI H TEPMHHONIOIHH
B GONBIIMHCTEE Pa3fenos COrfiacHo oOHOBIEHHOH
pepcun Kopekca accouauuu  «JlekapeTeenubie
cpencrea ans Epponsin

[poaneHne cpoOKa NPOABHIKEHHA BCEX
NIEKAPCTBEHHBIX NPENapaToB
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5. PREPARATION AND
APPROVAL
Prepared by: Marketing manager%ﬁ' i

Checked by: Brand manager Cucos Afiona H L*"L,Ef

Chief accountant Cucu Ana 5
Fl-

Approved by:

5. MOJATIOTOBKA
YTBEPKJIEHHUE

141

G

Yreepucieno:
Hukonae X

Mapretunr  menekep  [labwxka
JenapTamMmenT MapKETHHI A,

|/ yrionHoOMO4eHHBIH N0 0DecneYeHHio COOTBETCTBHA

nearensHocTH KRKA tpefopannam _— ) —

" B

=

[oarotosneno:— M menemrep Jlabwka
Huxonae =72 o~
Mposepeno: bpeuf menemxkep Kykouw ATeHa

+Tnaeustii Gyxrantep Kyky A.I-Itl. e /

ey

6. DISTRIBUTION LIST

Distribution: e-mail or eCampus

Marketing Managers are responsible for the
preparation of implementation, including the
preparation of local documents, their dissemination,
and training of all employees in the marketing and
sales network.

Krka's Code of Promotion is published on Krka's
internal website (Krkanet) and on Krka’s public
website.

%r.—-"

-+

6. JHUCT PACCBLIKH

Pacceinka: e-mail mim eCampus

MapkeTHHI-MEHEKEPLI HECYT OTBETCTBCHHOCTE 34
NoAroToOBKY K OCYINECTRIACH HED, BEMHOYAS
NOArOTOBKY  NOKAIBLHBIX  JOKYMEHTOB,  HX
pacrnpocTpaHenne M o0yueHHE BCEX COTPYIAHHKOB
CeTH MapKETHHTA H NPOIaK,

Kooexe KPKA no npodsuxcenuio npooykyuu
onyGnukopan Ha BiyTpennem seG-caiite KPKA
(Krkanet) w na ofwenoctynuom seb-caiite KPKA.
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